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, JMDYD R DXWRUVWYX UDGD L SRaAWLYDQMX HWLpPNLK SUDYLO

Izjavljujem da sam diplomski raddisporedna analiza narativa u YouTube videozapisima iz
SUHGVMHGQLPpNLK NDPSDQ M D 3-Rji-Hs8m @drédadin@ bejdmpentoricidoc.

GU VF 3HWUL .RYDpHYLU QDSLVDR VDPRVWDOQR L GD MH X
7DNRYHU LJMDYOMXMHP GD GRW L p\@he ispDrienja hadtbvrith BHARXa0 M H Q
QD RYRP LOL QHNRP GUXJRP XpLOLaAWX WH GD QD WHPHOMX

1DDGDOMH L]MDYOMXMHP GD VDP X UDGX SR&WLYDR HWLpPND
SRVHEQR pODQWNHNRJID NRIGCHNWOD 6X HRPIUHEX
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1. Uvod

OQRJH |JHPOMH LPDMX SROLWLpPpNH NDPSDQMH ]D LJERUQH IXQ
od GUADYH GR GUADYH RVQRYQD ]DGDUD SROLWLPNLK NDPSD
RUJDQL]DFLMH SXWHP NDPSDQMD SRNXa4aDYDMX XYMHULWL EL!

SROLWLPpNR WUELAWH QHULMHW B R SPH BAYSIRNUNHH X2 B WXNWR B B UEQ
L VWDOQR V XstvardigeM XIp WIHH XRVWL ]D VYRMH NXSFH 'UXJLP LU
predvidjeti potrebewjih kupaca i stalno razvijati inovativne proizvode i usluge kakaipcibili
]DGRYROMQL MHUHQRD NXPL SROLWLpDUL NRML QHS3&MHVWDQ
VYRMH, BSREREOMADYDMXiUL NYDOLWHWX ALYRWD L VWYDUDM
(Kotler i Kotler, 1999 cit. prema NewmarPerloff, 2004: 18).

SRVWDOR MRHQOMRRMX(IH WL PDUNHWLQ&ANX RULMHQWDFLMX X 1
pod utjecajem marketingpaWHKQROR&NH PHWRGH NRMH,SRPULYWK BDRYU\LY
SROLWLpDUL NDNR EL SURPLFDOL VHEH L VYRAAschdeH MH O0QR
1982 Diamond i Bates, 1984, cit. prema Newmderloff,2004: 18) pokazala su da se suvremeni
predsjednik mora fokusirati na marketing ne samo da pobije@ RRHU LpNLP LYER WGP EBEXGH
XVSMH&EDQ QDNRQ &aWR GUCHWHHOL SR @ LW H [iRaRuBhEdW/ixiid W LQJD V
PLVLMX NDQGLGDWD LOL LQVWLWXFLMH XYMHULWL JUDYDQH
Khairiza i Kusumasari, 2020: 295)

,VWR WDNR VRFLROR]L SROLWLpPDUL L UHWRULPDUL VX VWR
uRepublcic MHGQRP RG QDMXWMHFDMQLMLK GMHOD R SROLWLpPNF
DWHQVNL VXJRYRUQLFL S hphdubphi Xvafeladgprierite B prawdR (Pldtod, 2OLR

FLW SUHPD 'H )LQD 3ROLWLpPNL ILOR]JRIL RG GDYQL
NDNR EL GUXJH XYMHULOL X LVSUDYQRVW YODVWLWLK WHRU
polLWLPpNH UHWRULNH O9RyH SULpDMX VYRMH ELRJUDILMH NDN
VPLAOMDMX SODQRYH ]D XRNYLULYDQMH SROLWLpPNLK DNFLM

vlastitih ciljeva. Narativ i politika oduvijek su isprepet u raznim oblicima (De Fina, 2023: 203).



Izbori za predsjednika SAID VYH YLAH SULYODpPH SR]JRUQRVW X PHYyXQDL
i Seethaler, 2008, cit. prema Boomgaarden, Vliegenthart i de Vresse, 2012: 44). lako njihov ishod
nema velike izravne RVOMHGLFH ]D OMXGH NRPMRQQUIWR KEHaAGL OMDRQ \
YDabQ L YDQ JUDQLFD GU&ADYH O6MHGLQMHQH 'UaDYH V SU
predsjednik A Y R y ftoPodnog svietd D SRVOMHGLFH DPHULpNH YDQMVNH
P Huharodnoj razinjHoltz-Bacha i Zeh, 2010, cit. prema Boomgaarden, Vliegenthart i de Vresse,

2012: 44) 6YH WR VX GRND]L GD LVKRGL DPHULpPNLK L]JERUD RV!
'UaDY¥BGDQ RG SULPMHUD MH SUHGVMHG @ L oK McBah& D L]PH:
*DOOXSRYR LVWUDALYDQMH SURYHGHQR QHSRVUHGQR SULMH
GD MH UH]XOWDW L]JERUD ]Q (MHoExBdzi(a i] ZehQ 01K RitY Yreirtd P O M X
Boomgaarden, Vliegenthart i de Vresse, 2012: 44).

PredV MHGQLPpNL LEE®ULVX MHGQL RG QDMXWMHFDMQLMLK X QR
&OLQWRQ SRVWDOD MH SUYD SUHGVMHGQLPpND NDQGLGDWNL
&OLQWRQ MH LPDOD PLOLWx@®& nd OmRe/a3vofic aH RG
HOHNWRUVNL NROHJLM D VDPLP WLPH L SUHGVMHGQLaAWYR
Godina 2020. bila je izazovna za SAD i Trumpa. U istom trenutku bavio se pandemijom,
UDVL]PRP DOL L QDGROD]HUBPPEWNGS }é Mild BodbpdNusjetea RaJ L P
HNRQRPVNL SRUHPHUDM NRML MH L]D]YDOD SDQGHPLMD DO
'UADYH QDNRQ VPUW % RUEDIHPPHOR\GDHID L SURWXNDQGLGEL
QDSHWD &4WR VK PRDORLPLEMHMW ORLP GUADYDPD JGMH MH SF
MDNR PDOL 6YH GR REMDYH UH]XOWDWD 7UXPS MH X SLWDQ
QH SUHSR]QDMH L QUHSRWEIMH®D®N D, SO HORIKOWDW L YUFR QD
SURVLQFD pLPH MH %LGHQ -&kahdORtima i FatinbG2020ME& QLN 6%
LVWUDALYDQMX NRMH MH DQDOL]JLUDOR NRPXQLNDFLMX GYRM
kojima se prikazuju ideologije Bidena i TrumpaCOVID-19, klimatske promjene i rasizam
(Abbas i Zahra, 202136).

,DNR MH L]JJOHGDOR GD UH QMLK GYRMLFD LuUL X UHYDQ& L SF
5. studenog 2024., Biden ] QHQDYyXMXURP RGOXNRP RGXVWDR RG NDQC
kampaniji.Njegova potpredsjednica Kamala Harris postala je novi kanBidatokratske stranke

Ipak, Biden je u vrijem®vog LVWUDALYDQMD ELR GHPRNUDWVNL NDQGLGD



kampanju.Jedna od platformS XWHP NRMH MH NR P X&OQYoETubd) R RojehO©O VD P L P
objavljivao kampanjske spotove8 LVWUDALYD QM X uijptdvowideaDaQjav(Ehd lnd D W L

QMHIJRYRP VOXaBIDCGRW NIPIQODHOXVSRUHGED NDPSDQMD L] I
QDADRFMHBD UD]OLpLWLP XORJDPD 1D L]JERULPD za JRGLQ
SUHGVMHGQLND WH MH JERJ WRJD ELR L]D]JLYDp 6 GUXJH VW
MH NDR QRVLWHOM GXaQRVWL ORUL UH VEE.SURPDWUDWL UD]¢

YouTube je odabran zbop LQMHQLFH GD MH X VDPR QHNROLNR JRGLQ
JOREDOQD SODWIRUPD ]D GLMHOMH Q VRydvtulefikarijizs R®GIINW LIhXIW R
komunikacije u demokracijam@®lay, 2010 cit. premaitvinenko, 2011:4). . RULVW LW U0H VH DC
naratvaNRMRP 0UH VH DQDOL]JLUDWL SROLWLpPpNL PLWRYL NRML VH
(Segal, 2004, cit. prema de Guevara, 2016St8mitt, 2018: 2Shenav, 2015, cit. prema Schmitt,

2018:2) XVSRUHYyXMX L GRYRGH X YH]X V QDUDWLYLPD G6FKPLWW
QDPLQD QD NRML (Behnitt, W0186N WXIDFOAWR HNL DXWRUL QDYRGH
QD GMHORYDQMD SROLW L pdnta Zhdhei dd) 20065 §F), treba ist&KnMY

GD VX WDNRYHU SULVXWQL X VYDNRM SROLWLpPpNRMasSIGMHGQLF
SR OLW L p N[Bchriity X018V &) D

Analizom narativre struktue, likova, ali i dijelova mizanscea SRNXabDW UH VH SURQDUL
postavkdunkcionalreteorie NDPSDQMVNRJ GLVNXUVD WH 0H VH SRNXabDw
SUHGQRVW RGQRVQR NRULVWL OL RGREUDYDQMD QDSDGH I
SROLWLFL LO la goRdri@uidtot BendltReMoalit 2006: 1316).

U poglavljuTeorijski okviri pregled lterature definirani su teorijski pojmovikojise LOL SROD]LaW
ovog rada.2VLP NUDWNH SRYLMHVWL UD]J]YRMD SROLWLPNRJ RJO
teorijskomGLMHOX WDNR§FHUQNALREN DAXDVMWERULMD SROLMMHNRI |
VX VH IXQNFLMH SULPMHONWLR DWBINR LYDNIHDRH YD QMK L REM!
VWUDWHANLK QDUDWLYD L PLWRYD kofiBsh Rey kiddih MH & ROWYKRAM B ¢

identificirati u kampanjskim spotovima Joea Bidena.

UVOMHGHUH RlefnRahGDFIOOWKHYL LVWUDALYDQMD WH VX LIGYRMH
NRMH UH R GJR Yitpoglavijghiv&ddolodla R EMDaAQMHQL VX @GtivHORYL C

metode kag se koristila u radu.



PoglavijeRezultati V D GyldvinerezultatetREMH DQDOL]JLUDQH NDPSDQMH D WDN
NDNR EL VH EROMH SUHGRYpQ&EIL Qas@avhDU 8] YSRW O DNMLOWIXK XV S|
PHYXVREQRDROMILPVLVWUDALYDQMLPD

2. Teorijski okviri pregled literature
3ROLWLpNR RJODADYDQMH

3ROLWLpNR RJODADYDQMH MHGDQ MH RG JODYQLK QDpLQD Q
ELUDpLPD 'UXJLP ULMHpPLPD SROLRPNAHDWRLRD ODRAOLYW QEMNHH NNHRC
SRIJRWRYR RQH L]PHYX NDRQGDL&MDYDI MHJ YV BAS@BLHOQ. U 05 ONID\RP L
organizacijskih poruka u medijinfawWH VH RGYLMDOR QD Ud]réklapmh WHine, SOD W IF
na radiju i televiziji, ali i na interrte (McNair, 2011, cit. prema de Boer, Sutfeld i Groshek, 2012:

1-2).

Kako navodi autorica Androniciuc, pRFMHQMXMH VH GD VH SROLWLpPNL P
$PHULpPNLP 'UADYDPD SRMDYLR VUHGLQRP SURA0ORJ VWROMHIU
unamio je reklamnu agenciju za izradu televizijske reklamne kampanje. Prvu reklamnu agenciju
VSHFLMDOL]JLUDQX ]D SROLWLpNH NDPSDQMH RVQRY®OL VX &
sezvala £ampaign Iné 9DAQRVW NRULAWHQMD S RDaULpAepdzhaRaje RD UNH W |
SUHGVMHGQLpPNLP L]JERULPBUH]XOWDW PLINMHQMDMX#HJ L]ER
(Androniciuc, 2017: 30)U kampanji 1956. prvi put su se koristili kratki reklamni spotovi koji su

VH VWUDWHAaANL SRVWDYOMIOwRih ewidijy Kehidhe 196RISHI GO dAGULK WHO'
Kennedyjeve legendarne TV debaieesudile unjegowj pobjedi naSUHGVMHGQLpPpNLP LJE
(Androniciuc, 2017 30).

Autor Tedesco navadNDNR VX SUHGVMHGQLpPpNL L]JERUL L SUL
inteUQHW SRVWDMH L]YRU SR OLW ibteMdtskedtrgnide Utopdviddivaj6 DPLP W
QD YDAQRVWL NDR YDOMDQ L]YRU LQ I(Rediéstd200Q, MiDpiem& RO LW L |
English, Sweester i Ancu, 2011: 7335) Nadalje, Benoit i Hansentwrdili su da Aove
WHKQRORJLMH SUXADMX DOWHUQDWLYQH L]YRUH LQIRUPDFLNM
s novinskim i televizijskim vijestim&(Benoit i Hansen2004: 168, cit. prema English, Sweester i

Ancu, 2011, 734)Kao primjer navode RVWRMDQMH GUXAWYHQLK PUHAD SRSX)\

4



dijelienje videozapisa na stranicama poput YouTubea te internetske stranice koje generiraju
korisnici Jedna takva j€hange.goystrancaNRMD SROLWLpPpDULPD L JUDYDQLPI
konzumiranaSROLWLPpNLK LQIRUPDFLM D(BEndi} | 58 gdnZ0HARMGE QtMD PHG L
prema English, Sweester i Ancu, 2011, 734)

9DAQRVWL LSQOWNBOBRQHW B X LVWUDALYDQMH N RiVirné SFOO/IRAGLLD IG 1D
aktivnosti u vidu gledanjanline YLGHD NRUL&AWHQMD GUXAaWYHRest6§ PUHAaD
broj korisnika internetau SAIX D EURMNH SRND]XMX GD DmérdttdardL ELUD|

medijeonlineizvorima (Pew Internet, 2008 cit. prema English, Sweester i Ancu, 2011: 735)

Do VYRMHYUVQH UHYROXFLMH GROD]L JRGLQH 3UYL DIU
razvio je jednostavan, a djelotvoran recep YRMH ELUDpPNR WLMHOR LQIRUPLU
dobrovoljno danife-mail adresa i tako ih je mogao upozrsgsvim aspetima kampanije (Towner

i Dulio, 2012, cit. prema Androniciuc, 2017: 30). Kako navode Sweetser i Lariscy (2008, cit. prema
Androniciuc, 2017 31 2EDPLQD SULVXWQRVW QD GUXaAWYHQLP PUHA
Instagramu, presudno je utjecala na njegov@L LPLGA L RGQRV V DPHULpPNLP EL

8 VXYUHPHQRM HUL NRQYHUJLUDQLK PHGLMD L VYH YHUHJ SUI
MH GRVWXSQLMH L SUDUHQLMH OF1DLU FLW-2)SWHPD GH
SUHGVMHGQLpPpNRM BDREWQIMOQOL PHGLML NDR &WRub¥ X 7ZLWW
,QVWDJUDP GRELOL VX XORJX NOMXpQLK ERMLaAWD 7R SRND
NRULVWL GUXaAWYHQH PUHaH 1DFLRQDOQR LVWUDALYDQMH S
MH GD LK pDN SRVWR NRULVWL GUXaA4WYHQH PUHAH AaWRYL3
RWNULOD MH GD tim¥ufdin Rgvie Radddrch XCénter, 2016, cit. prema Androniciuc,

2017: 31).

6WUXPpQMDFL G Le@auddfehdhiine Karipainiz nd 3tdji Gamo u njezinoj interaktivnost

QD NDQDOLPD SRSXW )DFHERRND O\ 6SDFHD L <RX7XEHD YH
IRNXV SRPLpH QDaMDIPMHDNB QB LGEDWH % LUDpL WDNR SRVWDM:;
(Smith, 2009, Hoffman2012, cit. prema Androniciuc, 2017: 31)

SURPLGAED QD <RX7XEHX



SURVWRU X NRMHP VH RGYLMDMX SROLWLPpNH NDPSDQMH S
komunikacijskih tehnologija (Kreiss, 2016, cit. prema Borah, Fowler i Ridout, 2018: 231).
SROLWLpDUL L SROLWLPNH VNXSLQH V REIDviNdd fohBteIR OLWLpI
NRPXQLNDFLMX VD VYRMLP ELUDpLPD L MDYQRVWL 6PLWK

2G WDGD QMLKRYR NRUL&AWHQMH QDJOR UDVWH +LOODU\
REMDYLOD GD UH VH NDayspedikh UDnline vilBo pdidretaniy/ Rrumpove
NDPSDQMH JHQHULUDR MH YLAH RG PLOLMXQ SUHJOHGD +DU
2018: 231).

YouTube je pokrenut 2005. godine. Godinu dana kasnije, prvi su ga koristili kandidati za Kongres
WLMHNRP DPHULPNLK SUHGL]ERUD 8Edslie YIHZ B R VWWDIBERJ &RNUIP [
SROLWLpPpNLK RJODVD JRYRUD L] NDPSDQMD LOL PHGLMVNLK
<RX7XEH YLGHR]DSLVL pLQLOL VX Y liFideRzapis e DiternetuS R VW R
S5HXWHUYV FLW SUHPD (QJOLVK 6ZHHVWHU L $QFX
QDSUDYLWL YODVWLWL SURILO SUHWUDALYDWL L SUHJOHG
komentare na drugim videozapisimate selWW SODW LWL QD NDQDOH GUXJLK NRU
MH EHVSODWDQ ]D NRULAWHQMH PQRJLP SROLWLpPpNLP NDQGL
kampanjama(Gueorguieva, 200 cit. premaEnglish, Sweester i Ancu, 2011: j3%ako se
YouTube prveW WYHQR YHAaH X] JOD]JEHQH VSRWRYH ILOPVNH LVMH
VYH SRSXODUQLMH PMHVWR |D GLMHOMHQMH S RdagofiopNRJ VD
WUHULQD QMHJRYLK NRULVQLND GR Blra®@ n¥ YaUFubew L L LQ
(Shearer i Gottfried, 2017, cit. prema Borah, Fowler i Ridout, 2018: 231).

SRVWRMH EURMQD LVWUDALYDQMD NRMD VX SURXpDYDOD
Primjerice, H]XOWDWL LVWUDALYDQMD NR M panjg ROGBQkakjudaD OR S U
njeni sudionici imaju tendencije biti negativniji na televiziji nego na YouTubeu. Na primjer, 56
SRVWR <RX7XEH YLGHR]DSLVD %DUDFND 2EDPH tdeRajiL VX VH
XJODYQRP VX ELOL QDSDGDpPNL RJODVL SURWLY -RKQD OF&L
objavljena samo na YouTubeu bile su pozitivhe reklame o Ohlanjifi SRVWR 60OLPpQR YUL
za McCaina. U videozapisima namijenjenim za obje platforme bil@ po8to negativnih videa,

GRN MH QHJDWLYQR ELOR QHaAWR YL&d4H RG SROD YLGHD N
2012:3).8 MHGQRP RG SUYLK LVWUDALYDQMD NRMH MH LVWRYUF



kampanje, pokazane da su oglasi a televiziji 2012. bili negativniji od onih koji su objavljeni
QD LQWHUQHWX %RUDK )RZOHU L 5LGRXW ,VWR MH °
Obaminu kampanju (Crigler i dr, 2012, cit. prema Borah, Fowler i Ridout, 2018: 242).

2.11.1 Biden na YouTubeu

SROLWLpNDNNMDADO/HRID D PHU L foeR Bidéhd HaBry I BeGathiddsédih godina
SUREORJ VWROMHUURtors LRRIGH @QIP HU LIRIG VA REQDADR MH GXa
GUADYH :LQViH prema Koérne i dr, 2022). Predsjedavao je organizamiga poput
6HQDWRUVNRJ RGERUD ]D SUDYR \GRQR EakqpApRuMAdkon®E Q X X OF
VX]JELMDQMX QDVLOMD QDG &HQDPD vIH RN DSWN N DI} KWRU LI D
kooperativnog, pomirlivogi&W YRUHQRJ QHNRJD WNR LVWLPpH WLPVNL UI
AHOL GD JD VH GRaLYOMDYD NDR SULMDWHOMD LOL VDYH]QLN
i dr, 2022).

-RH %LGHQ WDNRyYyHU MH DNWLYDQ QD EUR My@ampro@ OrigjiaW YHQLF
17 milijuna pretplatnikginstagram, 2024naX- X ELY aH P , paAatig&dnjihiB& milijuna(X,
2024) GRN JD QD VOXAEHQRP )DFHER R N(Fadgipobk,Q04% UD W L PLOL

1D <RX7XEH NDQDOX EURML YL&H RG WLVXUD SUHWSODYV
YLGHR]DSLVD 8 RSLVX NDQDOD VWRML A0OXa GRNWRULFL %L
SRVDR ]D VYH $PHULND Q KHral jerRptai/jei Hi travnj019. godine. Osim
videozapisa koji spadaju u kategoriju kampanjskih spotova, a u naslovu nose Joe Biden for
President 2020, odnosno BidenD U U L V QD NDQDOX L PDDN& UKH PHRLINKHIH
SURQDUOL LVMHpPNH V SUHVYV elijg @raditent @idenvADndures AfiditionaD 1D P
$800 Million in Security Assistance to Ukraine EO D J G D Q V MLHSClidlely M&gdayé Krédm

the Bidens DOL L RSUHQLWLK YLGHD NEMldeW$EHOgXYoQTbeJRYH SR
2024)

'X4QRN SURWLY L]D]JLYDpD
8 SUHGVMHGQLpNLP NDPSDQMDPD VYDNL NDQGLGDW XVYDM

RGIJRYDUD QMHJIJRYRP VWDWXYVX (AnBKjunhbrigporih, QR04QdR. \ptewiaH O M D (
Mensah SarfeAdu i Afful, 2018: 2). ' XAQRWQH.-DNWXDOQL SUHGVMHGQLN NRWM



GRN MH L]D]JLYDp NDQGLGDW NRML RG WUHQXWQRJ SUHGVMHC
MHGLQVWYHQ VWLO GLVNXURMMHW®GRN L\PHN B(SORpEDADMY. RERO Lp LW L
MensahSarfe $GX L $11XO S3UHPD WRPH VWDWXV NDQGLGD
kampanje (Copeland, 1991, cit. premamdah SarfeAdu i Afful, 2018: 2).

IHNL DXWRUL VPDWUDMX GD GLVNXUV NDPSDQMHPHIRXG YUalL
ELUDDDLXJODYQRP ]JERJ pLQMHQLFH GD MH NDQGLGDW ELR QI
upoznat sa svimkamkamée Sposoban je pritMHQLWL UDJQROLN QL] UHWRULpPNLYF
VYRMLK SRVWLJQXuD 6 GUXJH VWUDQHSUWHG VY MBI QHEFNDR AWR I
Ima sklonost raspravljati o pitanjima vezanim uz lik, @n@ DJODAaADYDQMX VYRMLK EXG
(Trentidr, 2012, cit. premislensah SarfeAdu i Afful, 2018: 3).

,]DJLYDpL QDSD G D SRV RQZNEMR adtésivirastove o pitanjima i pozivaju

QD SURPMHQH 3ULWRP QDJOD&DYDMX R SWhddoRlm]D EXG
vrijednostima, umjesto da se pozivaju na promjene vrijeddds$tent i dr, 2012 cit. prema
Mensah Sarfo Adu i Afful, 2018: 3). XaQR WaKRINXADYDMX SULYXUL L NRQWU
SRIRUQRVW VWYDUDQMHP SVHXGRGRJDYyDMD QDJODAaDYDMXI
Mensah Sarfo Adu i Afful, 2018: 3).

'XAaQRVQRELMXR SR]LWLYQLML 9L&H VH KYDOH D PDQMH QD
LIDJLYDpD %HQRLW FLW SUHMD GANGRRP WR VH G RHDy
PLOQMHQLFH GD QRVLWHOML GXaQRVWL NRULVWH SUR&AOD GMtl
QDMEROML GRND] R WRPH NDNR UH VH NDQGLGDW SRQDabWwL
je bio na vlasti. Sukladnotom®& DQGLGDW NRML MH QRVLWHOM GXaQRVWL
dielima GXAaQRVOLMDYQR RQDM NRML MH QD GXaQRVWL VH KYDC
2017: 200).

YXQNFLRQDOQD WHRULMD SROLWLPNRJ NDPSDQMVNRJ
Funkcionalna teorja R OLWLPpNRJ NDPSDRMERNRJI MGLWRGX BWRVWXSD NR
SURXpDYDWL SROLWLPND NR P ¥@ejNsB FaLnekDIikd\DONRXUpIRWH. p H % H Q F

*ODVDQMH MH XVSRUHGQL pLQ abDighdribithD k@ uBOeDkiD M X LP

glasati



.DQGLGDWL VH PRUDMX UD]JOLNRYDWL RG VYRMLK SROLWLp
3ROLWLPNH SRUXNH VX YDADQ DODW X UDJOLNRYDQMX L]PH
.DQGLGDWL XWY Uy X MotoBraverpu@padan obroRBardit! FOREP 1113)

Nije dovoOMQR GD VH NDQGLGDWL VDPR UD]JOLNXMX SR VYRMLP S
GD VH SULND&a&X pkthéod KanhdidataM MWD N R S U L PrafuXxkdid_Kamijgatovih

porukau kampanijie odobravanje 1MRPH aHOH JOD V Deldblr®st&beli prédndstiwv L VY F
.DQGLGDWL VH QDMpHAauUH IRNXVLUDMX QD WHPH SRSXW SRY
]DaW LW @Beoit, A& 15).

'UXJD SRWHQFLMDOQD IXQNFLMD VX QDSDGL 7UHED QDJODV
(Meritt, 1984 cit. prema Benoit, 2006: 14 7R QH ]QDpL GD QDSDGL QH IXQNFLF
VXJHULUDWL GD PRJX LPDWL L QHSRAHOMDQ XpLQDN ORJXUH
GD JODVDpL VWHNQX YHUX DYHU]JLMX &btdd(B&noi) RB® GAHPpX QHJ |
Benoitovo (1999cit. prema Benoit, 2006: 15 LVWUDALYDQMH WHOHYL]JLMVNLK ¢
SRND]DOR MH GD MH QDSD G D @uKi3¥ khinpa@iji. UpdjevpduMd-oYrbgh QD M W |
]QDpLWL GD SUHGVDISG Q DIVNL NNIDGXS BER b map@djediniabpdi@daML L ND

prestignu suparnika.

7TUHUD IXQNFLMD SRUXND X SROLWLpPpNLP NDPSDQMDPD MH R
napad. Dobro strukturirana obrana ima potencijal RGELMH QDSD Gkabdidat&/ LY QLpPp N
OHYyXWLP WUHED QDJODVLWL GD REUDQH LPDMX MDNR SXQR
na obranu, automatski poprimieaktivan umjesto proaktivan st&v % H QR L W . Isto tako,
QDSDGL VH QDMpHAauUH R G Q RRKahtidathaSIRLG.UPX)jddDimahaN|idd. P D MH
PbLOMB8RLFEFNVOXpDMX REUDQH NDQGLGDW PRUD LGHQWLILFLUD)
WLPH JODVDpH UH SRGVMHWLWL QD QDYRIGGM VODERVWL NRI

Kandidati X Y H U R MorRtivbiddblavanje. Jedan od primjera je analiza 114 najavnih govora u

NRMRM MH YLGOMLYR GD MH WHN NDQGLGDWD NRULVYV
SRVWRMH QR SUHGYLYDQMH GD UH NDQGLGDWD SwitHIHULUD"
2017:199).6 WUDWHJIJLMD WDNRYHU BpoIN\DXRMOMLKRWRMASRDEGMMLL]
se analizirala Facebook kampanja Baracka Obame koji jGbicd QRVQMM JIJRYRJ L]D]JLYDpD
5RPQH\MD 2EDPD MH NRULVWLR pDN SRVWR REMDYD X VYL
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dok nijedna objava nije bila vezana uz obranu. S druge strane, Romney je napadao u 68 posto
svojih objava (Borah, 2016: 333). Kada se @b objave usporede s onima iz 2008. godine, u
NRMRM MH RQ ELR L]D]JLYDp PRAaH VH XRpLWL GD MH QDSDGLED
VOLPQRP WUDJX MH L LVWUDALYDGWMHRIV]LW HOXM N FGNKIA & RNHWS. RPAL
(Evans i dr 2014, cit. prema Borah, 2016: 335).

5. Diskurs kampanjse svodi na dvije raspravepolitici i karakteru RGQRVQR LPLGAaX

S3RVWRMH GYLMH 8LURNH WHPH NRULVQH NDQGLGDWLPD X XW
Mogu raspravljati o svom karakt¥r LPLGaX LOL SROLWLpNLP VWDYRYLPD
IRNXVLUDW UH VH SULND]DWL VHEH NDR VSRVREQRJ L VQDAaC
VXRVMHUDMDQ L SRaAWHQ 6 GUXJH VWUDQH NDQGLGDWL PR
UVSMHKH SRSXW REUD]RY DQ M(Benbi©) 2006:UiGpake RastoR \biojnd U D Q M D
LVWUDALYDQMD NRMD IDY R Udit] prerbaVBEndjt PA0E £6) j&6 X RRIA S\
SREMHGQLFL QD SUHGVMHGQLPNLP LIERBRIOADIVXPpWH.IPPLQW VYOV C
R LPLGRXMH XMHGQR L MHGQD RG WHPHOMQLK KLSROAM DpQBR N
kampanjskog diskurg@enoit, 2007 Benoit, 2004Benoit, Blaney i Pier, 1998enoit i dr, 2003,

cit. prema Benoit 2007: 1986 OLpQR MH SRWYUGLOR L LVWUDALYDQMH N
SROLWLpPpNRJ NDPSBQRYXNRYD®R XXNRQWHNVWX GUXaWYHQLK
.DQGLGDWL 2EDPD L 5RGQH\ X SUYL SODQ VX VWDYLOL UDVS
rDVSUDYH Roral® P@ & 835).

Benoit dodatno ocrtava primer&R GREUDYDQMD X SRGUXpMX SROLWLNH
SROLWLpPpNRJ QDSDGD A=DSRAOMDYDQMH MH SDOR GRN MH P
AORM SURWLYQLNDQNM3dH XGHUDIYX ND&LIQXR SRUH]H® 7DNRYVF
GRJDYyD NDGD MH X SLWDQMX NDUDNWHU 1DYRGL SULPMHUH
SUHPD YDPD® QDSDGD QD NDUDNWHU Al1H PRAHWH YMHURYI
ALMH WRPQR GD QH EULQHP ]|D OMXGH3® %HQRLW

6.. DQGLGDW PRUD RVYRMLWL YHULQX JODVRYD

,DNR RYR ]YXpL RpLWR SRVOMHGQMD IXQNFLMD LPD YD&QH L
]JD SUHGVMHGQLPNH 9D&QR MH ¥ KebDWjdravdti SeljuSerda jewrLip NL N D
RQD EROML RG SURWLYQLND -HGDQ RG SULPMHUD VX SROLW
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LVWRGREQR SULY XinhogREAQRYAOR 'BEXERWWUHED QDJDOAVQDWVL GIL
YHULQD VYLKHWDIHDQOED JUDYDQD NRML L]DYyX QD ELUDOLA&WI
LIERUL VX QHRELPpQL MHU NDQGLGDWL WUHEDMKglxsgwd.HU LW L
9DAQRVW HOHNWRUVNRJ VXVWDYD SRVWDOD MkhadRjplIADOHG QD
*RUH RVYRMLR WLVXuUuD JODVRYD YL&A&H DOL MH *HRUJH %XV
i Seplow, 2000, cit. prema Benoit, 2006: 17).

23 OLWRYL L VWUDWHANL QDUDWLYL

OLW MH SULSRYLMHVW L REMD&a&MH XMH GXQLPINRIFHQID QIR Y M DJ

FLW SUHPD =KRQJ L =KND)@WULSRYLMHBWWBDXPHUKHAGERJIDYDN
ASURL]JYHVWL L UH S@®&tiGi}X2PQA)d.\greme Rienda Phsing, 2016: 55). Nadalje,
PLWRYL pHVWj&efiaELO GNHMDR KIYQMD SROLWLpNprEmDZMHIUD 0XQ
Zhang, 2016: 55)Isto tako, mitovi sepHVWR GHILSUULPMXR NRRPpDMQLP GRJID
SURAORVWL VDGDAQMRVWL LOL EXGXiQRVWLRIERKIXPKX SUHG"
likove: 6DVWRMH VH RG SRpHWND VUHGLQH L NU$:yaD2004 VX VWI
cit. prema de Guevara, 2016: 18)

Kada se mikoristi X SROLWLFL SRVWDMHASROR@/RHNIL REWO N6H BiHQ RWPH
zacifjimaGDWL LVWLQLW SULND] VNXSD SURAOLK VX@dgaQMLK L
GUXawWwyYH&®HX WNYXFRSNLR M R Y@K aljaBdd (Ftowvd) 1996, cit. prema Zhong i

Zhang, 2016:55) 1 DGDOMH %RWWLFL SLAKGBDOD QHUDRVALMNDR NLDRL QYDP]
QDUDWLYX NRMLP pODQRYL GUXa&WYHQH VNXSLQH LOL GUXavV
GMHOD 3RODJHUL RG VRE&®OVDFROIERLPND PUND BB QHAR JERJ |
AGLMHOL JUXSIR IX®MKWNBH D LYOMHWH X NRMLPDIRBBXEWLYHQD |
179, cit. prema Schmitt 2018).

Autor FreedmarX YHR MH SURXpDYDQMH VWUDWHANLK QkakbbWLYD X
opisa0o XYMHUOMLYH SULpH NRM#exXYMHHGFMDQR RSL¥XWX SARIDY
2018:3 6PDWUDR LK MH VWUDWHANLP QH JERJ QMLKRYH MHGQ
SURPLAOMDQMD DNWHUD 7DNR EL DNWBHR]LPRMXIL ISR WWAD IHW
metafore ili poiMHVQH LGHRORJLMH 6DPD WRR®RIWR DNDHD OB ALQVRD MY}
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SULYODpPpQRVW NRMX PRJX LPDWL SUHPD FLOMDQRM SXEOLFL
GRJDyDMLPD LOL SROLWLPNLP SURFHVLPD )UHHGPDQ FL

$XWRUL OLVNLPPRQ 2 /RXJKOLQ L 5RVHOOH SUXALOL VX QDM
VWUDWHAENLK QDUDWLYBRNYDIUDWRW LGB MQEUPMR ANDIK i XMH S
QHSRYH]DQLK SRMDYD RNR Q HMiskimehRPLOUghM LRDS@Ne2BI3 PDF LM H
cit. prema Schmitt, 2018)). Prije svega, promatraju strukturu narativa koji se nastoji od nekoliko

HOHPHQDWD SRSXW DNWHUD JOXPDFD GRJDYDMD |]DSOHWI
QDUDWLY PR&H SRHEXDWHL HVOHP NQR/M X AGHEWNRIVNDD FD KW LX)
mehanizam8 OLVNLPPRQ 2f/RXJKOLQ L 5RVHOOH FLW SUHPD
DXWRUL GDMX YDADQ L VYHREXKYDWDQ RNYLU ]D UD]JXPLMHY
PreSR]QDMX GD QLMH ODNR SREMHZzEMB $MQRXSRRFOURM L RIDR (RW BRI
narativa. Isto tako, priznaju ddQDUDWLY PRUD VDGUADYDWL LQIRUPDFLMH

SXEOLNH L NRML UH LP ELWL3(MBRM @R RJD]2ZRAONKLIKIO LOXY MRV G U
cit. prema Schmitt, 2018: 4).

*OHGDQR L] RQWROR&NH SHUVSHNWLYH SROLWLPNL PLWRYL
SURFHVH NRPXQLFLUDQMD SULpPH R ciQ pEXaGehiidty POMP). 6KHQKI
5D]JOLNXMX VH SR QDPLQX QD NRML VX NRQVWLWXLUDQL 3F
SROLWLpNH ]JDMHGQLFH NDR SROXWUDMQR RELOMH&MH 3RGO
MH QHPRJXiUH WR pQ&laR BdihH@uimatLkréi® Rl @ L W LD Ndsugitdt Wjima,

VWUDWHENH QDUDWLYH VWYDUDMX SROLWLpPNL DNWHUL NDNR
MHGDQ RG QDpLQD QD NRML VH PLW2PR&H DNWXDOL]JLUDWL 6

2.3.1 Dominantni mitovi

6YDND SRIOMMIGPNIDFD QD QDFLRQDOQR pbzniaje nizPaAdogedib UR G Q R
SROLWLpPNLK PLWRYD NUR] NRMH VKYDiDMX YODVWLWD SROL\
WXPDpH L DNWXDOLJIBUDMX 6FKPLWW

Petrova i BogemovaVW LpX GD Y XPBEWANYWLPODYQR VUHGVWYR SRGUS3Z
KYDOMHQMD SRVWRMHUHJ SROLWLpPNRJ UHALPD 3ROLWLpPN
UD]XPLMHYDQMD L LQWHUDNFLMH L]BHRMMRGWLR (BLRNDL \8 R [ON.M
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SROLWLPNH RUJDMADKLMWKRWRIEUD ]D DODWLPD NRMLPD VV
3RGUD]XPLMHYDMX BR Lith (PR iGEye\@021 525)

Tablical. Dominantni %o } o ] &ijtolj (Petrova i Bogemova, 2021: 5387)

DOMINANTNI 32/,7,KI MITOVI
*RYRUL R SRVWRMDQMX Kl
VYH SUREOHPH pRYMHDPD
Mit o heroju -spasitelju kontekstu R ELpPp QR obdaign raznin
NDUL]PDWLpPpQLP RVRELQD

pozitivhe osobine

Sastoji se od diskreditacijergzotkrivanja i
Mit o neprijatelju YULMHYDQMD WH VXNREI
YODauxXx VWDQMH RSR]JLFL

Govornik mora uvjeriti svoju publiku

ispravnost iznesenih izjava i pridobiti ih
Mit o jedinstvu svoju stranu.Aljima 3se u opoziciju stavljajt
stranci (Ani* pLMH MH GMHORY
GLVNUHGLWDFLMX JRYRUC(
OpisuyugaSURFHVL NRML VH R
njegovom idealnom stanjlPovezan jeili s
RGUHYHQLP YUHPH@YNLI
Mit o zlatnom dobu SURGORVWL NDGD MH GU
LOL V EXGXUQRA&AUX SRI]LY
GUXaWwWYHQRJ LGHDOD

Mit o neprijately MH G UXSRYHMQRONL PLW NRML VH WHPHOML QD RVR
SROLWLPNGH \SNARGjLLGEE, ]DGUAH LOL S Bddodiinijeva O\Dje/taktike:
GLVNUHGLWDFLMX RGQRVQR UdbjpRopokidid oo ®djé Hpdde sukeid M H § D
GUXJRP SROLWLpPNRP RVR E R(Pettogeli B etV BARQ)RME0 YrinRa i X
NDYRGH \BRibheM@ovat AMXGL RYR MH YULMHPH WHVWLUDQMD ¢
QDSDGRP QD QD&X GHPRNUDFLMX O9LUXV EMHVQL UDVWH Q

13



klimatska kriza. Svaki od njih bio bi dovoljan da nas izazove na dubokéd r@Blden, 2021 cit.

prema Petrova i Bogemova, 20ER7). Biden u toj izjavi koristi taktiku diskreditacije kako bi se
XSXVWLR X VXNRE V QDYRGQLP QHSULMDWHOMLPD 6WYDUD F
suprotstavlja prethodnoj admitrigciji.

OLW R GUXA&W Y H @ RIRnanG ddBIO0 X Q DAMLEReO®MEE Ppisuju procesi koji se
RGYLMDMX X GUXAWYX X QMHJRYRP LG H ROGGQRF NQLPQWIXH FIDQ ¥
razdobliemX SUR&AORVWL NDGD MH GRJXaWWIRNRPORRGABHGR LLODW ME
SRIJLYDMXiUL QD RVWYDUHQMH LVWRJ GUXaWYH@&wdvd GHDOD
Bogemova, 2021526). Rekonstrukcija mita o boljem vremenu vidljiva je na primjeru Bidenovog

govora o stanju demokracijezemlji. U njemu sepozivao i AY U Din® ddne Abrahama Lincolna

L ODUWLQD /XWKHUD .LQJD RGQRVQR X YULMHPH NDGD VX
JUDYDQVND HWQLpPND L JRVSR G ORidéN D0 Udd. YoiemB PétrovaiNRJ Q
Bogemova2021: 527)

Mit o heroy VSDVLWHOMX XNRULMHQMHQ MH X QDMVWDULMLP OHJ
GRUOL L ULMHALWL VYH SUREOHPH pRYMHpPpDQVWYD 8 SROLWLY
NDUL]PDWLpPpQLP RVRELQDPD L XL CHIRIQREND R LM M MYaMW HUND W Q L |
pozitivne osobineOVWYDUXMH VH WDNWLNRP XVSRVWDYOMDQMD YOL
VQDJH L RGIJIRYRUQRVWL ]D SRVWXSNH SULMHWQMH L XSR]R
XSUDYR /BRAGLHMLRND OLPpQRVW NRMD LMDHH W Y\WDHVRQYDQ WAHA QM IG M T
VSDVLWHOM UDQMLY [Ret@RBOgedvay2020D: GBR3)Xa@d pinyé navodi

VH MR& MHGDQ GLR, &L RefBvd i Bogemova, 202328 govora:
BMHGLQMXMXuUL VH X ERUEL SURWLY QHSRBURDMHIRMNY NRM
HNVWUHPL]PD EH]DNRQMD QDVLOMD EROHVWL 6 MHGLQVYV
ORAHPR LVSUDYLWL QHSUDYGH

OLW R MHGLQVWYX V WLPRP WHPHOML VH QD VDPRKarGtel QW LILN
se i suprotstavljajuG U X W Y H Q LNDRM&@waReljVsirancié Wrki-oAi 3 Balakhonskay

2015, cit. prema Petrova i Bogemova, 2021: 5Z&)vornk mora uvijeriti svoju publiku u

ispravnost iznesenih izjava i pridobiti ih na svoju straMljima 3se u opoziciju stavljaju stranci

(Aniy, pLMH MH GMHORYDQMH XVPMHUHQR QD GReW&N& HGLWDF
Bogemova, 2021: 528Mit 0 edLQVWYX QH PRAH ELWL RGYRMHQ RG LGHI
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sudbine. IDOLNXMH QD ]JEURM SRMHGLQDFD NRML WHA&H LVWLP
harmonije (Girardet 199%it. premaStoica, 2017: 68).

-HGDQ RG PLWRYD NRML QLMH VSRPHQXW X NODBayjehitoDFLML 3
DPHULPpNRBENRAVWLPpX =KRQJ 5b), gffdv®j@ to nedvojbengedan od
QDMXWMHFDMQLMLK PSUyeRrY Da Boje&ricOmfbdu wi¥ RIAM¥VISMHKH NUR]
QDSRUH L SRVWLIJQXUD QHRYLVQR R SRGULMHWOX L SUHSUF
SUHPD =KRQJ L =KDQJ QDMOGL FIGPHRMEMIP XM UINBPMNR W EQ
biti bolji, bogatiji i ispunjeniji za svakd pRYMHND V PRJXUQRAauUX ]D VYDNRJ
VSRVREQRVW L3 L ®R CBLRWLVY DIUQX il B VéahRzap iR roblisaW&iR DR ML IpINNLIK F L O
L VXRpDYDQMH V HNRQRPVNLP SUREOHPLPD ORRUH L 5DJVGD:
55).Ka0o gODYQR RELOMHAMH NODVQRJ G L Viivoxestahisku Dadmii@tikp,N L V D Q
]JDAWLWX VXVWDYD YODVWL RGUADYDQMH SRVWRM&itti H NODV
Nicole, 2011:258259). Sposobnost postizanja uspjeha bez obzira najgitadi prepreke je

njegova bitna komponentna. Amerikanci vjeruju da se uspjeh temelji na individualnim naporima i
SRVWLIJIQXULPD D QH QD NODYV QWat-Niome) 200M26%).L. X NRMRM VX |

&LOMHYL LVWUDAaALYDQMD

&LOM LVW lidiéndificivad kpd Britdwe-koristi Joe Biden u svojim videozapisimaiterditi

kako koristi odobravanja, napade i obran8 FLOMX MH WDNRyYyHU YLGMHWL NDN
NDGD XVSRUHYXMHPR NDPSD QdiXoshd razlikujlLli se obzitoRn@4 Q Ha

MH %LGHQ SUYR ELR L]D]JLYDp D SRWRP GXaQRVQLN

,VWUDALYDpPpND SLWDQMD
1. Koji mitovi prevladavaju u Bidenovim spotovima iz prve (2020.), a kgpotovima iz druge
kampang (2024.)?

.DNYR MH %LGH QR Y Rn&8iRrgngamparye HoxistQivdadralvara, napaa, ili

obranu?

3..RMH WHPH SUHYODGD Y DM X WkoRtekQWpblitike2V X LPLGAD D NRMH
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4. Metodologija

MetodaNRULAWHQD X RYRP LVWUDALYDQMX MH DQDOL]D QDUDW|

Bordwell i Thompson (1990, cit. prema Gillespie, 2006: 81) definiraju narativisb QDF GRJDYy DM
SRYH]DQ X]JURPQR SRVOMHGLpPQLP YH]DPD N RMIIU DAML KR GYR LD
NHNRP VLWXDFLMRP WH QDNRQ QL]D SRY td&@r Rin®hzieP MH QD
QDUDWLYD VX X]JURPQRVW YULMHPH L SURVWRU 3ULOLNRP
IDEXOH )DEXOD SUHGVWDYOMD VYH &@&WR MH SXEOLFL LJUD
SUHGVWDY OMH Qpodr&BnGie UV ER HNWMSOLFLWQR SULNRI®QL GRJI
donosimo(Gillespie, 2006: 8L

Bugarski naratolog Tzvetan Todorov tvrdio je da pripovijest funkcionira kao sustav koji ima

YODVWLWX XQXWDUQMX ORJ LN Karativi dddivrrEmWsIRNPX L Q D UERDE D YD C
stvara problem, odnosno kretanje iz relativho stabilne siguaXij GUXJDpLMX VLWXDFLN
LVSUHNLGDQD QL]RP SRUHPHUDMD NRPSOLNDFLMD L SUHSUF

narativni obrazac
(NVSRILFLMIUDIDBWHEAD QDWDQMH QRUPDOQRVWL
SRUHPHUDM RGQRVQR X]JURpQL GRJDYDM NRMLP VH UHPHW
3 .RPSOLNDFLMD NRG NRMH VH MDYOMD QL] SUHSUHND NRMLI
UKXQDF NRML SUHGVWDYOMD GUDPDWLpPDQ YUKXQDF X]EX

5DJUMH&AHQMH X NRMHP JODYQL SURWDJRQLVWrdddidt,aDYD S U
1977/1971 cit. prem&illespie, 2006: 97):

5XVNL IRONORULVW 90DGLPLU 3URSS MHGDQ MH RG QDMXW N
ruskih bajki. 7UDALR MH SRX]GDQ QDpLQ ]D QMLKRYX RUJDQL]DFLN
RJUDQLpHQ EURM XORJD L IXQNFLMD NRMH REDYOMDMX OL
individualne psihologije te ih je umjesto toga definirao po njihovoj naratndORQ NFLML 3URQD:¢

je sedam uloga

1) zlikovac
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2) junak

3) darovatei NRML MXQDNX SUXaD pDUREQL GDU
SRPDJDpD
SULQFH]D L QMH]LQ RWDF WUDaHQH RVREH
RVRED NRMD tOMH KHURMD QD
O D & Q (Pripp U B6BI cit. prema Gillespie, 2006:230)

Spomenuti modeli mogu se primijeniti na sve vrste tekstagilame, krimi serije, komedije, ali

L YLMHVWL L GRNXPHQWDUFH 8SUDYR VH RQH pHVWR WHPEF
SUHSUHNDPD L SURWLYQLFLPD NR M(GileBpiey 300 HIOIXEDRESM X G D F
REMDaQMDYD GD QDUDWLYL QLNDG QLVX SULND]DQL X NXOW:
QDFLRQDOQH VLJIXUQR Wajrih HaFativhij HoerititerxKrb®, 20U H) tit. prema

Schmitt, 2018: 46). Nadalje, Schmitt (2018: 5), tvrdi da su spomenuti naratilemtitetizapravo
SROLWLpPpNL PLWRYL

1DUDWLYL VH VSRPLQMX L X NRQWHNVWX SROLWLpPNRJ NDPS
Latinske Amerike vidDMLYR MH GD QHNL NDQGLGDWL VYRMD SRVWLJQ
SUHGVWDYOMDMX NUR] WHKQLNH RGREUDYDQMD NRMH SULpI

utemeljeni na narativu kojim su ilustrirali politike (Aruguete i Riorda, 2016).182

%RUGZHOO WYUGL GD NDGD JOHGDPR NODVLpQL QDUDWLYQL
RpLPD EH] GRMPD GD QDFmap&GVN R XSUQpDm BWHOML WL NRML N
RQRJD aWR YLGH L pXMX %RUGZ20@0101102). Hotrélino e Wpdmmle* LOOH Vv
LVSLWDWL PLIDQVFHQX MH&i A \R@D pQ PRIQMW. BAZDWHGD QD N
]QDQMH 8 Ul (Gilespie, 2006: 102) 0LIDQVFHQD REXKYDUD XSRWUHE
kostime, dekorrekvizite. 8 QMHQRM DQDOL]L PRUD VH XRpLWL L NDGULL
kinematografske odluke (Gibbs,0@2, cit. premaGillespie, 2016 107). Interakcija svih
VSRPHQXWLK HOHPHQDWD SREROMAaADYD YL]XDOQL VWLO ILOF
napLQ QD NRML VH JOHGDWHOML SRWLpX GD WR LVWR YLGH
LVWRYUHPHQR XVNUDUXMH LQIRUPDFLMH R WRRRlegp¥R VH GR
2016 107).
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3RORADM NDPHUH RGUHyPX\PH MHYDYMB DRNIFQML 1DpLQ QD NRMI
VNXS GRJDYDMD GXERNR J®GHGWIMBDNVRIMRDQ BB LWHR GXYYH]HQW L
SULPMHU PRAHPR X]JHWL VFHQX X NRMRM GYD OLND UD]JJRYDL
bilo bimoJXiH VQLPLWL X GXJRP NDGUX QD SULPMHU V GUXJH V!
L HPRFLRQDOQR GUADOX SXEOLNX QD RGUHYHQRM XGDOMHQH
GDMXuL JOHGDWHOMX MHGQDN L LQWLPDQ isfoRtdko HhGglaQ D VYD
SRPDNQXWL X VWUDQX IDYRUL]JLUDMXOHGIHGHRNM B L NOR NORRM B
njegove izraze lica (Gibbs, 2002:-18).

.OMXpDQ DVSHNW UDVYMHWH MH IRNXVLUDQMH QD SUHQRA&H
syHWOD NRMD VH NRULVWL ]D NDGULUDQMH VXEMHNDWD LC
RGUHYHQR ]QDpHQMH L LQWHUSUHWDFLMX XNXSQRJz&/DGUAD N\
SULND] SURPMHQH YUHPHQD L]PHVX 16 QDPIL RMD QDO LOLL ND \KL
WUHQXWNX 6NURPQD UDVYMHWD VH pHVWR NRULVWL ]D VWY

dok jaka rasvjeta odgovara mjuziklima i komedijafBeeekumar i Vidyapeetham, 2015:)27

8JRYDM VFHQH LOL OVMIINREDXVQMWM PRRBL]RP SRORADMD OLN
NDGUX 3URVWRU PRAaH (HanAch, 2009, ¢iR puan@eekiRnar Mdyade@tham,

2015: 27, pozitivan i negativan (Cassidy, 2013, cit. pré®naekumar i Vidyapeetham, 201527

dubok ili plitak te izvan ekrana ili frontalan (Pierson, 2010, cit. prénegkumar i Vidyapeetham,

2015: 27 8 SRWUHED NRVWLPD WDNRYVH ke dakhovdeihvanjDlikayaX |HW Q R
QHJR Limidemenprnarativa (Bruzzi, 1997, cit. pren&eckumar i Vidyapeetham, 2015:

27). Kostim mora postaviti lik u vrijeme (povijesno razdoblje) i prostor (zemljopisno ili
LPDJLQDUQR PMHVWR XWYUGLWL SULEOLAQX GRE L VSRO OL
QMHJIRY X RVR E Q RbiloAko)/ piorRjén &) iDrialzeddniid karakteristikama (Cunningham,

1989, cit. prema Baturgzor, 2018: 45).

4.1 Jedinice analize

.DPSDQMD L] LPD WRpPpQR Y LGitervitku7dnddizgiiar’® ided.D PS D Q M

Duljine variraju te analizirana videa traju 30, 60 ili 90 sekundi.

=D SRWUHEHuUkep\¢ SRALWO.GMD V QDMYL&H SUHJOHGD L] VYDNH

i broj pregledanavedeni su u tablici:
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Tablica2. Videozapisi iz kampge Joe Biden for President 2020

JOE BIDEN FOR PRESIDENT 2020

NASLOV VIDEA

BROJ PREGLEDA

Backbone 5,4 milijjuna
Personal 3,4 milijjuna
Crossroads 3,4 milijjuna
Be Not Afraid 2,9 milijuna
A Healthy Life 2,8 milijuna
Real Plans 2,8 milijjuna
Totaly Negligent 2,6 milijuna
Fair 2,3 milijjuna
Ready to Lead 2,1 milijuna
My Mum 2 milijuna

Tablica3. Videozapisi iz kampanje Bidetarris 2024

BIDEN-HARRIS 2024

NASLOV VIDEA

BROJ PREGLEDA

Willows Box 5,7 milijuna

For You 615WLVXuD
Backbone WLVXuH
Flag WLV XuD
Long Way WLV XUH
It's Us WLVXuD
These Guys WLVXuD
Nosotros WLVXuD
The ldea of America WLVXuD
War-Zone WLVXuD
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.DNR ELK RGJRYRULR QD LVWUDALYDDpNRGG $HEDW MIX NR BDQ DX
SULVXWQL NRMH WHKQLNH RGREUDYDQMD QDSDGH LOL RE
SROLWLpNH WHPH 8 WRPH UH VH NRULVWLWL VOMHGHUL HOH

Tablicad. Elementi analize mativa

VYL HNVSOLFLWQR SULND

3ULpD koje donosimdGillespie, 2006: 81
sastoji se odkespozicie, pPRUHPaH U D M
Narativna struktura NRPSOLNDFLMH YUKDé@PR

1977/1971 cit. prem&illespie, 2006: 97):

fokus na dvije uloge, zlikovca i junaka

Likovi (Propp, 1968 cit. prema Gillespie, 2006: 99
100)
Elementi mizanscene SRORA&aDM NDPHUH UDVYM

5HIXOWDWL LVWUDAaLYDQMD

5.1. Joe Biden for President 2020

5.1.1 Dominantni mitovi

%LGHQ X VYRMLP YLGHR]DPEQVWRIPNRRD LDV Q HMLIBMHWNR VH
LVSUHSOHWHQL SD LK LP DD K&K DOQiXaLijig nit\d \WeRbjispaSie I, D
%LGHQ VHEH VWDYOMD X WX XORJX DYDQROVDNM INYRDJ BQDWHYXVD |
$PHULNDQFLPD PRaH SRMBRad mddyEcitaddl kofiniadpdkazlje da je fokusiran
QD ERUEX V SDQGHPLMRP NRMH L]JULpAaREMRMBRIEKROILOL SUR
nad gospodarstvom, moramo kontrdiirarus" (Real Plan}, Adravstvo je osobna stvar za méne

(Persona), A%LGHQ ]QD GD WUHEDPR VOX&DWL VR¢aiXoQeDNH L RG

Po Proppovoj sistematizaciji uloga u narativu, Biden spada u hé&rgjetovo svim kadrovima
Bidenje prikazan u odijelu, a nerijetko no}D aWR /KX pLPH VH QDJODAaDYD GD |
pandemiju koja je pogodila SAD i svijet.
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Slikal. Biden u odijelu s maskom, izvor: YouTube, Joe Biden

YyHVWR VH QDOD]L ]D JRYR E@LFEREIDIGMHD MHD N RejpRiazaMi M SX QR ¢
LOQWHUDNFLML V OMXGLPD NRML VLPEROL]JLUDMX QMHJRYH EL
U nekim videozapisima Biden nije junak pooppovojistemat. ][ DFLML YHO LPD XORJX G
Primjeri za to slA Healthy Lifei Crossroads 2ZWDF EROHVQRJ GMHpPDND L ELYAL
MXQDFL WLK YLGHD QR %LGHimak debeNgRkaz&jé okwikd Xnit® fpelrdjpX X O R J X
spasiteljaodnosndao osobkoja U H U LnjihE\é lpdleme.

Slika2. Biden za govornicom, izvor: YouTube, Joe Biden

.DR aWR QDYRGH DXWRULFH 3HWURYD PLWoRIHPRXNDLWHOM?/
SRGUD]XPLMHYD L PLW R QHSULMDWHOMX 7R MH VOXpDM L X
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X XORJX QHJIJDWLYFD Hevt-b8 tesdl ndliztani ide R p@MNPHQ NDR QHJID\
2VLP ¥SWRNRQVWDQWPR ORBHOBROBYDGUADYX ]DQHPDUXMH UDG
SDQGHPLMX X YLGHLPD VH WDNRYHU NsRakhulsiMegove RicigaP L] D Q V F
negativca. Kada se Trump pojavijuje u kadru st LQL VOXpDMHYD JD SUDWL VPHY
VOLND L]JOHGD PUDPQLMH L WDPQLMH 1DNRQ aWR VH X NDG
PLVWD 30ODQRYL VX SRPQR ELUDQL SD MH WDN&HRUAEPS QHU
gotovo uviek UDGL JULPDVX LOL VH VPLMH 3RVMENRPPQDYPRPRIK) R NL
OHyD J O (ReabyWibHL.ExNN skida maskyMy Mon).

L B

Slika3. d Epu% 1] u «lpu ] }E o UIJIA}YEW zlpdp U} 1 v
U videuCrossroads GRPLQLUD L PLW R DPHULpPpNRP VQX 3ULSRYMH!

SROLWLNH UH VH %LGHQ IRNXVLUDWL DN RAGLRIHQQIDH YDDMW W R ¢
SXWHP QDSULMHG V MHGQDNLP PRIJXUQRVWLPD ]D VYH QDV

Mit o jedinstvu nije toliko domiantan u videima iz 2020., ali Biden ga ipak koristi. Pojmovi koje

VWDYOMD X RSBEhR@MNXNGALLIRGQRVQR UDGQLpN Haskpdd&/ H L Y H(
]JDSRPLQMH NDGURYLPD 6FUDQWRQD %LGHQRYRA&iSokihnGQRJ JU
nebodera kao u New Yorkinego samoAPDUOMLYLK OMXGL NRtMde BROWVUHUX G
JUDGD X NRMLPD VH X WRWDOX SULND]DQH NXUH L WIWRUQLFI
MDYQX VOXAaEX RWLADR JERJ WRJD tgjDddl [ StubpyuluttdiDénudN X 1D U
]JERJ VHEH L VYRMLK SULMDWHOMD V :DOO 6WUHHWD 2SWXAaX
u fokus stavlja@kosnicl® GUXAWMBQLpNH RELWHOML 3RWRP MH SULND]
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ELUDpPLPD X] SREUPRXDDIESUDNGLWL ]D UD G QKalrbivi nélsdoiekayY W R 1D
prikazani su i u videair JGMH %LGHQ GDMH GR ]QDQMD GD/ARMHKQRH N
plate svoj dic®

Wéalfhy & Big Corporations
PAY. THEIR FAIR SHARE
WA

!

Slika4. Neboder kao simbol velikitorporacija, izvor: YouTube, Joe Biden

Mit o zlathom dobuJRWRYR VH XRSUH QH SRMDYOMXMH ,SDN QHNL
Tako uvideuBe Not Afraid FLWLUD 3DSX ,YDQD 3D Y OAe ppjteLséQ MGHRINR XX UH
Backbonewgovori da radnitna ponovno treba izgraditi bolje uvjete. Dok to izgovara, prikazan je

X NDGUX V ELYaLP SUHGVMHGQLNRP 2EDPRP

5.1.20dobravanja, napadi i obrane

2GREUDYDQMH MH SULVXWQR X BabkNon€, HP¥rsbwal, IC@ssads,. WD Q L K
Healthy Life iReady to Leadu spotovi u kojima je isticanje Bidenovih pozitivnih strana u prvom
SODQX OHYyXWLP pDN L NRG WDNYLK YLGHD GROD]L GR QML
U Backboneu %LGHQ JRYRUL GD a8HOL QDSUDYLWHJRYH INMRHDLUS
NUXSQL SODQRYL $PHULNDQDFD 9RGluddDpXQIDp CMdvEmMVY DR D
VOXpDMX ULM HAfpakhétikBRnkE LNMMHRFXHIPHQR X QDUDWLYQRM NRPSO
7UXPSD L RSWXAaXMH JD. (3tb takajBiderHkryzDsofe spotuvdritlhje SD 4 Q M X
JGUDYVWYHQRP RVLIXUDQMX L SURJUDPX 2EDPD &DUHD D LV
(Persona). Spominje i borbu protiv pandemij®éady to Leadi brigu za zdravstveni sustam (

Healthy Lif§, SUL pHPX LVWLpH UCdBr&Rsigdva?ilG@PHIH SREROMADWL HN
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i zdravstvo,QR X QDUDWLYQRM HNVSR]LFLML JRYRUL VH GD MH 6§
QDURG:?

Jedini analizirani YLGHR NRML QH VDGUaLl uQitfibostDjp NoKusika® iHP H Q W H
odobravanjge Real Plans % LGHQ LVNOMXpPLYR JRY Rupodizetké&kt BIFLPD NF
porazilivirus. Trump VH XRSiUH QH VSRPLQMH ELOR LQGLUHNWQR NDF

slikom.

1DSDGL YDULUDMX WH VX SRQHNDG MDVQR LJUDAHQL GRN VH
Tako u spotuPersonalo Trumpugovori kaoo predsjednku (SUHGVMHG QLN a8HOL XNLQX\
]JDAWLWX XVUHG PG UMUNXAPS Y®! IQWHH NS IENDDW Bl Q MYHRIMHOV W R W R JD
Bilele NXUiH 7UXPS VH LPHQRP Q ReAd$ R Pda® MG MPL IO WHRWBRNR §H U

predsjednikom.

3RVWRMH L YLGHD X NRMLPD VX QDb Gabji RBPD K - HIBDRYD LRYGV |
QDSDGDpPNRP WHIKQDNPR BH SULND] 7UXPSD NRML aLUL UXNH
osvjetlienje. BidenJD RSWGERAXMRIQRYQR OD&H D SRWRP VYRMLP ELU
SRGLJQXWL SRUH] WH GD iH PDNQXWL UXSH X ]DNRQX ]D YHO

Donald Trum;’s lying again:

Slika5. Trump s grimasom, izvor: YouTube, Joe Biden

Prvi kadar vide@e Not Afraidprikazuje Bidena za govornicom gdje djeluje uznemirenije nego u
SULMDaQMLP VSRWRYLPD 2aWUR RVXyXMH QHUHGESEWRML VX
SRGYODpL JUDQLFX L]IPHYyX SURVYMHGRYDQMD WH QHUHGD L
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za govornicom i fotografija s prosvjedaapaljenih auta i vatrogasaca. Potom napada Trumpa i
JRYRUL GD VDPR GRGDMH X O M ki nadile YA VUiUd¥ je_sl&ber@ije nivBabbH 1D XV
zaustaviti prosvjedovangvojh SULVWD&aD 8 YLGHX MH 7UXPS VQLPDQ V OF

My Mom MH YLGHR NRML MH X SRWSXQRVWL IRNXVLUDQ QD QC
SHQVLOYDQLMHHNWRIMDSVHVQMMH SMRKD MRM MH PDMNINniWdINOD GD
WHENR GL4AH D SRWRP MH VWDYOMHQD @R, HONSGCDWWAM VWHN
vidi fotografije nje i majkeMarygrace je u jednom trenutku prikazankrupnom planu dje se

PRJX LApLWDWL @X&HIH MPRFQMHJXEX SODpD 6UHGLAQML GLF
po narativnoj strukturi vezan je uz Trumpa. U tom trenutku se brzo mijenjaju kadexini

pokazuju Trumpa koji radi grimase i negativno govori o sir/ANlemojte dopustiti da vas

kontrolra® GRN GUXJL SULND]XMX ODU\JUDFH NRMD LIMDYOMXMH
1DMXSHpDW OMLY L MumpskidanmaskipkataiNfodStikom 3.)

Slika6 X d E p u %ukam@, izvor: YouTube, Joe Biden

U vrhuncu videa, gledatelVKYjD G MH QMHQD PDMND SUHPLQXOD 7UXPS
QLMH VOXaDR PHGLFLQVNH VWUXpQMDNH D SULWRP VX SUL
Biden se ne spominje niu jeP WUHQXWNX RVLP QD NUDMX YLGHD NRML

njegove kampanje.

2EUDQH VX MDNR ULMHWNH L JRWR YRir,\gtie BiReh intlyoarh MDY O M D
7UXPSRYH SUR]JLYNH 2SWXaXMH JD GD ODaH WH LIMDYOMXMH
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7HPH LPLGAD L SROLWLNH

'YLMH SROLWLpNH WHPH NRMH VX QDMI|DVWXSOMHQLMH X %LC
videuReal Plansapominje da su spomenute teme usko povez#éiiaghismo dobili kontrolu nad
gospodarstvom, moramo kontrolirati vi)s , VW LpH GD LPD SODQ ]D vSDabyYDQ
SRYHUDW 0H EURM WHVWLUDQMD IRUVLUDWL @Q&&EiH QMH PDVI
QDMXJURAHQLML 9LAH SXWD MH SULND]D QR¥adyBb\LéaBdR QD OLF
nabraja da je za borbu protiv virusa i ponovnu izgradnju ekonomije potreban predsjednik koji je
Apremanvodit WH GD UH XYHVW LMRHE DQVRE] I D@ WHHRDWINJDIQ SRYHUDW L ¢
]D ] GUDYVWYHQH UDGQLNH 8 QDUDWLYQRM HNVSR]JLFLML VSI
kadrovi koji prikazuju hitnu operaciju pacijenta. Time je dodahB M Daéouiljitd  pandemije.

Slika7. Hitna operacija, izvor: YouTube, Joe Biden

3ULSRYMH Chpsad/LEPKG DWHOMLPD GDMH GR ]QD-QdditiGD i H %]
HNRQRPLMX NRMD VH IRNXVLUD QD UDGQLPpNH RHEdkUWHOML SR
GRVWXSQLMX JGUDYVWYHQX VNUE 1MHJRYH ULMHpL SUDWH I
u bolnici. U videuBackboneW D N&JLWW LpH GD MH SDQGHPLMD SRND]DOD C
UDGQLNH L PD BilenSIRvi@eospbitEair JRYRUL GD dijadhooaiguisije V R
OHGLFDUH D XMHGQR XODJDWL X 4NROH L JGUDYVWYR

Pandemija i ekonomija su objedinjene iwdeu Totally Negligent Glavni lik je Rick,
SROMRSULYUHGQLN L] 3BHQQV\OYDQLMH pLML VX RWDF L GMH
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NDGURYL IDUPH NDR L WRWDO DXWRPRELOD L MDVQR LVWDN(
godine glasao za Trumpa, ali napp @ MH GD MH SRJULMHALR 3RpPLQMH SULPp
Trump nije kriv za virus, ali je bio potpunésemaran o informiranju javnostiNa vrhuncu videa,

5LFN MH SULND]DQ X NUXSQRP SODQX L JRYRUL GD %WLGHQ PR
5LFN MRa MHGQRP SRQDYOMD GD MH SULMH pHWLUL JRGLQH C

,DNR MH X SUYRP SODQX SROLWLND %LGHQ X SRMHGLQLP VSF
biografskih elemenata ima u vid&ersonal .DR &WlBv (A 22BnR)3sugerira, Biderse
SULVQYHNIROLNR NOMXpQLK WUHQXWDND L] VYRMHJ SULYDWQR
SRIJLQXOL X DXWR PR E L&tk jeQtbl yodikhtkasniRawakR preminuo sin.

Sve prate crndijele fotograd LMH % LGHQD V RELWHOML PHYyX NRMLPD VH (
L NUXSQL NDGDU R&DORAUHQRJ ®@iel/idepBpat | cxitbielR SOMHQLP U>

Slika8. Ol o}* v] 1 vU JIA}EW z}pdp U :} ] v

Video A Healthy Life I RNXVLUDQ MH QD GMHpPpDND NRML MH URVHQ VD
GMHpPpDNRY RWDF NRML L]JUDADYD ]DEU K& YeWoRehs/ nj¢goRich 7UXP S
ULMHpPpLPD QDSDR =DNRQ R SULVWXSDpPpQRM Vistay HjkonB I IRUGDE
pandemije. Na vrhuncu narativnog obrasca, otac hvali Bidena i govori da ima razumijevanja za
zdravstvene problem&merikanaca. Prikazani su kadrovi Bidena u interakciji s djecom, bolesnim
PRYMHNRP L VWDULFRP
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Slika9. Biden sa starijimbolesnim }Ai 1JuU JIA}EW z}udp U :} ] v

5.2. BidenHarris 2024

5.2.1 Dominantni mitovi

Mitovi o herojuspasitelju i neprijatelju prisutni sSw novoj kampanji. 1L1DMYHUD UD]JOLND YLG
X WRPH @&WR %LGHQ VDGD LPD NRQNUHWQH UH]XOWDWH NRML
NRULVWL PLW R VSDVLWHOMX YL&H QlnidaRWRBXIQ LWN O MM p LY R
uzima i plodove svojeg prvog maata. U It's Usi Nosotros LVWLpH VH GD MH %LGHC
Latinoamerikancima, doke u Backbonelgovorida je donio povijesne zakonegradio ceste i

mostove, stvorio radna mjestavideuFor Yoy % LGHQ W DN RWHR) P YPIM@D SUD Y LT
je izabran]D SUHGVMHGQLND 'DMH GR ]QDQMD GD MH GUADYX Y
QMHIRYLP, URMMYL@DMMDpPX HNRQRPLMX QD VYLMHWX 7UXPS
QHJDWLYDF SUL pHPX VH NRULVWL PLW R QMSIULGDWHOMM B8

oduzeo pravo odabirada mari samo za sebe ¢ia nije uspio donijeti Zakon o ulaganju u
infrastrukturu

Bidenuponovno pripadaQDUDWLYQD XORJD MXQD N DWHowdiRbk @deoY LGHD

V OLp D QMyWBREYiX 2020. gdje se Biden spominje samo na kraju vikaQDJODAaDYD QM.
7TUXPSRYH XORJH QHJDWLYFD SRQRYQR WikadthvArJd WRNphidMOLp QH
SODQRYLPD QDMpH&UH GRN UDGL JULPD \sivo dskjethe® MHH plL&IH N H
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VH VWYDUD RVMHUDM WPXUQRVWL L VLYLOD BgdmgWeyHU NRML
narativnoj ekspoziciji, koja govori o stanju SADprije izbora 2020., javljaju se kadrovi sa slabim
osvjetljenjem Kada dolazi do narativhog poreid@® MD RGQRVQR WUHQXWND X NRM

stanje kadar, koji prikazuje Bidenu prisegu, postaje svjetliji.

Slika10. Promjena osvjetlienja, izvor: YouTube, Joe Biden
Osim Trumpa, kao negativci prikazani su i dregpublikanci. U videuThese Guypojavljuju se
republikanacRon DeSantis i senator Tim Scottt RML V X W D NoRwjetljieni WWRrXZ2or@ R

govori o ratu u Ukrajini, a u narativnoj komplikaciji spominjegski predsjednik ViadimiPutin.

%LGHQ JD QD]JLYD WLUDQLQRP 7DNRYHU MH SULVXWQR VPHYVF

i smije se.

Slikall. so Ju]@® Wp3]v ¢ “ u% vi uU JIA}EW z}udu U :} ] v
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60LpQD GLQDPLND Trunip@Gepiatey)violjpa @ il @rivgim videima. Biden navodi
GD awWLWL WHPHOMQH VORERGH D 7UXPSRYH SULVWD&H aHO}
(Flag WH GD MH GHPRNUDFLMD ELOD SRG QDSDGRNWYSULMH QHJ

OLW R DPHULPNRP VQX SURIaH WL DM 5 FFRHLHMANDX. P JOSHFREWR/AH OM PR
NDGURYH DPHULpPpNH VDVSOYIHXRWDIRDMHIULNDQND PDadH QMR
SWLpMH SHUVSHNWLYH X NRMHP RQD K Plzat@bedallie HQ ]D W
hrabrost, priliku, demokraciju i slobodu. Napominje da su te vrijednosti, koje su ujedno izgradile
GUADYX QDSDGQXWH 3RMDYOMXM-> ¢ kHnurd Gsyj@lénje Mxidd. 4D QD
se ne spominje direktno, ali Bid do znanja daje da]D QD S D €kBtreviivil RIVRINMRHINUE aH O L
izboreiz 2020. godineSURJODVLWL QHYDAHULPD ]J]DEUDQLWahiré88RMHGLC
AHQDPD 3RWRP VH SULND]XMH %LGHQ VQLPIDA@pRME z&X VUHGC

govarnicom. U oba kadra u pozadini je prisutna zastava.

Slikal2X ] v ] u &] 1 18 A UJIA}EW z}pudp U :} ] v

Biden NDaH GD MH X]JURN QMHJRYRJ SUHGYV M¢lasapjh,asiyuymdst] DaW LW
GMHFH L PREIX BOIRHWWRGOXpXMX R ]JGUDYOMX ,VWLpH GD VYDI
SRAWHQRP a8DQVRP X L]JJUDGQML aLYRWD 4WR MH WHPHOM PL

krupni plan zastave

OLW R MHGLQVWYX WDNRYHU VH PRaH XIRaEiMdmexkaQHINLP YLG
spotovimalt's Us i NosotrosIRYRUL GD VH %LGHQ ERUL ]D QMLK D QH ]D
PLWD XRpOMLYHes¥ &uys BXWSRREWMKH RGYLMD RNR SUDYD aHQD 1D
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Biden i njegova potpredsjednica HaLY GRN LP VH X RSR]JLFLMX VWDYOMDN\
UHSXEOLNDQFL NRML VH SORMUIINARHU ERWD pID MX GO Q LRSGH O UIXPI
NDPSDQMH WH LVWLpH GD 7UXPS @4HOL QD PMHVWR SUHGVMH(C

posao pedsjednika da se bori za Amerikance.

Mit o zlathom dobuL]UD aH Q Mie Xde¥ bfGA\rh&ricaBiden W SRUHYXMH WHAaANX VLV
kojoj se Ukrajina danas nalazi s onom koja je vladala u-8AMije 250 godina, kada sei oni

ERULOL ]|D VORERGX 6SRPLQMH GD MH XaDR X UDWQX JRQX
$EUDKDP /JLQFROQ 'RN VH XVSRUHYXMH V WROLNR JQDpDMQLF

5.2.20dobravanja, napadi i obrane

7TDNWLNH RGREUDYDQMD NRMLPD %LGHQ LVWLpH VYRMH SUH
BULVXWQH VX X pDN GHYHW YLGHR]DSLVD LDNR WUHED QDSR
,SDN SRVWRMH L YLGHD NRMD VX S@tluP®WILP MMN OIMXYMLR R SR O
odobravanjafPR&H VH YLGMHSHWLLIMIDMWIHXQRVW QLMH SULVXWQD YH
hvaljenje i isticanje Bidenovih pozitivnih strana. Pripovijeda Latinoamerikanka koja govori da je

Biden u njihovoj zajednici smM@ MLR QH]DSRVOHQRVW |D SRVWR GD VX
UDVWXUD X GUADYL WH GD SRPD®dH XDHSIREHRWPNXRM BEQRDID

Bidena koji se smije i potpisuje dokument, a zatim se slika s Latinoamerikancima.

, o
unemployment
CUit 172 HALF

Slikal3. Biden i Latinoamerikandzvor: YouTube, Joe Biden
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Na vchuncuYLGHD SULSRYMHGDpPLFD QDJODabyYD GD VH %LGHQ Q
QDNRQ pHJD MH SULND]DQR PQR&WYR EUJLK NDGURYD X 1
/IDWLQRDPHULNDQFL =DQLPOMLYR MH GD MH LVWL WDNDY
ASPMROVNRP WDNRYHW pREMA/YnaINNErGs. Qddbrivar(eDeOprisutno i u

videimaWar Zond Idea of AmericeNRML JRYRUH R 8NUDMLQL %LGHQ JRYRU
BNUDMLQFLPD X KUDEURM ERUEL SURWhokr&jUWLDRBDRYHEBH LVW
SXWD SRQDYOMD GD MH XdDR X UDWQX JRQX pLPH @8HOL SRNI

2YRJRGLAQML NDPSDQMVNL YLGHR X NRMHP MWHovWsB&EER OMH Y
6QLPDQ MH LVNOMXpPLYR X MHG QR MVHIORMVNRIUN XIiLH Y& Ho@MH $PR®
PXaD -RBRD VX GRIJDYDML SUHSULpPpDQL WHNVWREGHIYRWVH XR SIR
QH SRMDYOMXMH YHU XORJD JODYQRJ OLND SULSDGD $PDQG
1DADORVW X R WHJ HGERBO RV WHGQ@R NRPSOLNDFLMD L PRUDOD
MH 7UXPS LPDR XORJX X SRQLaAWDYDQMX VXGVNRJ SURFHVD
DPHULpNL 8VWDY QH VSRPLQMH SUDYR QD SREDpDM $PDQGD
iNnTHNFLMH 6DPR WUL GDQD NDVQLMH ]DYU&ALOD MH QD LQWHQ
LQIHNFLMHMHPBDXYHAH QLNDGD QHUH PRUL IDWUXGQMHWL 6XS
nalazi kutijau koju su stavljali stvari za bebu. Osvjetlienje je tmurno i stvorena je sumorna
DWPRVIHUD 9LGHR ]DY WARIQYDO @ DMNLEP 8 D&pH QULARDMH R YR

Slikal4. Amanda tuguje, izvor: YouTube, Joe Biden
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1DSDGL VX L]UUThds€duysdako i ko@bbinaciji s odobravanjeml D SRpHWNX VH JR
GD VX RGOXNH R UHSURGXNWLYQRP JGUDYOMX MHGQH RG (
donosit AHQH L QMLKRYL GRNWRMIMC®> GRIWRRWHYRQRGQMW VD &HQI
NUXSQL SODQ 7UXPSD NRML VH NHVL L ¥ @®hadehURoDhW$X *RYR
SULND]XMH UHSXEOLNDQDF '"H6DQWLVY NRML MH SRWSLVDR aH
Pojavjuje sei senator Tim Scott koji izjavljuje da bi, ako postapeedsjednik, Aotpisao
najkonzervativnijipro-life zakon® 6 YX WURMLFX SUDWL WPXUQR VPHYyH RV
prikazan Trump koji izjavljuje da treba postoj@Q HNL REOLN ND]JQH ]D d8HQX NRN
SRERpPDM

There has to |

Slikal5. Trump u krupnom planu, izvéfouTube, Joe Biden

Osvijetljenje se mijenja, postaje svjetlije i bistrije u trenutku kada se pojavljuje Biden. Prikazuje se
QHNROLNR NDGURYD QMHJD L SRWSUHGVMHGQLFH .DPDOH +I
vrattiRoev. :DGH L GD QLNDGD QH EL GR]JYROLOL GD QDFLRQDOQD
LGH NUXSQL NRGDHpPW@RNDIHRBGY X 7UXPS L +DUULVY QD YODVW
donositivi,aneoni* 3RWRP VH SRQRYQR SadigtibgstMH 7UXPS NRML U

Obrambene tehnike nisu prisutne u deset analiziranih videa.
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7HPH LPLGAaD L SROLWLNH

SROLWLND MH JODYQD WHPD YHULQH YLGHR]DSLVD L] QRYH
JRVSRGDUVWYR L JGUDYVWYR QR X HFDYHNRMRWW DN R§EDLF X
SRVWRMHULP SROLWLNDPD L ]IDNRQLPD NRMH MH SURYRGLR R

*RYRUL R ]DAWLWL W&PH®Y ML ISXWORBR/GOLpH GD aHQH WUHE
zdravlju Flag, These Guys DOL VgmMiRje Hklimatske promjene~¢r You. Spotovi

Nosotros i lt'sUSYRGH UDpXQD R SR OR aDBaxbbbakoiji QaRiBP hasldvikddQ D F D

i video iz prethodne kampanje, usmjeren jeekanomiju.Biden daje do znanja da je njegov
ekonomski plan usmgfen na ulaganje u mjesta i ljude koji su zaboravljeni. Nabrajaju se uspjesi

poput povijesnih zakona koje je donio, izgradnje mostova i cesta, ulaganja u tvornice, kreiranja 12
PLOLMXQD UDGQLK PMHVWD 3ULND]DQL VX INNDGUBRNLL XLMRM LB
a glavna porukg: Biden, predsjednik za sve Amerikaric O L p Q o WPHXRpPpLWL L X YL
LongWay 6 WU XNW XUD MHVMLDORLGHQJ Q PL SR je Hrij¢ NegovogdRBk® MH G D
QD YODVW 6%' ELR VXRpH@@p COVRIRiZES eRitOMIile R Dapadom na
demokraciik %LGHQ REMD&aAQMDYD GD Mtstdbilidiias felekondmijQ, biManioN R P S O L
demokraciju, smanjio cijenu lijekova, obnovio ceste. Potom se fokus videa prebacuje na
RYRJRGLAQMH Id]j&R kbit je Bjedd\whunac u narativnoj strukturi, Biden svojim
ELUDpPpLPD GDMHa8d QDBQMDLWMW RONR SRQRYQR SRELMHGL QD
EUJLP NDGURYLPD NRML SULND]XMX %LGHQD X LQWHUDNFLML

%LGHQRY LPLGa QD MER OTh¢lldedof Rimétiva\War Bone Obh Gpdth Pe2ana
VX X] UDW X 8NUDMLQL L VOLpPQRJ VX VDGUADMD 8 HNVSR]LFI
gdje se ukrcao na vlak za Ukrajinu. Sniman je @ bagt#aRu u svojem uredu, u pozadini je
LVWDNQXWD DPHUL DN DidljpivkadipY Blakdya\NaRidh& Bldieh j&¥ himan kako
VH UXNXMH V 8NUDMLQFLPD GRN LIMDYOMXMH GD LP MH GRaA
1DJODAaDYD pLOQMH@QAFAXUGIDNME SWHGVMHGQLN RG $EUDKDPD /L
JRQX NRMX QH NRQWUROLUD 6% D SULWRP VX SULND]DQL UL

njegov susret s predsjednikom Volodimirom Zelenskim
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Slikal6. Biderov susret s predsjednikom Zelenskim, izvor: YouTube, Joe Biden

%LGHQ LIMDYOMXMH GD VH QLMH RVMHUDR XVDPOMHQR MHU
su se Amerikanci borili prije 250 godind ORER G X V D PriRERaGsddsty H @il thenutku
SULND]DQ MH NUXSQL SODQ YHOLNH XNUDMLQVNH D SRUHG
%LGHQRP X XUHGX NRML XSHUXMH SUVW X JOHGRWh®MD L NI
SRpLQMH MRaPGaViRpe\WUKQDMHXNUDMLQVNH JJUDGH D NDPHUL
%LGHQ MRa MHGQRP QDJOD&DYD GD MH SUYL SUHGVMHGQLN
QMHIJRYH ULMHpPpL SUDWH NDGURYL UD]sUWith Qed&rulddydania BaYD 8 R\
ZelensNLP NRMHJ QD]JLYD VDYH]QLNRP %LGHQ LVWLpH GD VH ]
YODGD WLUDQLQ 8 WRP WUHQXWNX X NDGUX VH SRMDYOMXM
7TUXPSD L RVWDOLK UHSXEOLNDQDFD 3XWadasgetieHuW®KER YHU VQ
%LGHQ NDaH GD MH X UDWQRM ]JRQL SRND]D&WR MHHWQD R Wh
YRYH NRML VH QHUH SRNORQLWL GLNW B WIRE- @ FB\RLY O XI®! DM
Q DR p D O HSdbepikszXjdka® H X VWUDAaLYRJ VSUHPQRJ SRPRUL

Video For Youprikazuje Bidenovu drugu, toplijuneformalnu siasnu =DSRpLQ MBideéaD OMLY R
NDAH GD L VDP ]1QD GD QLMH PODG QR XQDWRp WRPH VKYDUD
jeu EO LP&hR, ujednomodtce MHWNLK NDGURYD X NRMLPD QH QRVL RGLM
Aa sam Joe Biden i odobravam ovu portktpLPH ]DYUADYD VYDNL YLGHR L] NI
kratka sekvencd Al UHADND VDB VQIGAFD@Q MB SULND]DQ X LVWRP NDGUX
saPR AaW®Rj¥BOL LN VDP SXQ HQHUJLMH L3JRGDQ ]|DAWR U
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Slikal7X a oi]A] :} ] vU JIA}JEW z}pdp U :} ] v

6. Usporedba iasprava
6.1 Mitovi

Analiza narativa dvadeset videozapisa iz kampanja Joe Bidena trebala je dati odgovor na tri

LVWUDALYDpPpND SLWDQMD 3UYR SLWDQMHarRmQandlUakRjeVH QD |
X YLGHLPD XRpPpHQR VYLK SHW tieliaQstadnidtids RriezPdhj© Kampakje PLW R Y
dominiraju onajo hero)W SDVLWHOMX L QHSULMDWHOMX yYyHVWR GROD]L
pisale autorice Petrova i Bogemova (2021:526 SUL pHPX VH %LGHQ SULND]XM

je na suprotnoj strani Trump.

Uobe NDPSDQMH NRULVWH VH JRWRYR LGHQWLpPpQL HOHPHQWL
Trumpa prikazati kao antagonist@adrovi su pomno birani pa gotovo svaku Trumpovu pojavu
prate krupni planoaw kojimaradiJULP DV X [ pNsDthoRt§rkho osvjdienje.

'RN XORJD QHSULMDWHOMD X DQDOL]JLUDQLP YLGHLPD L] Sl
kampangaBidenHarris 2024LPD QHAaWR alitbHeprjhz@YEBHQ(MHVLPpH VH LVNOM
ELYaHJ DPHULDPNR J B Utdj@lozhatdjgu@itulyi B2publikanci, ali i ruski predsjednik

Putin.lpak, UQMLKRYRP SULND]JLYDQMX NRULVWL VH JRWRYR LGHQ

,DNR VX HOHPHQWL PLIDQVFHQH VOLpPpQL X DQDOL]JLUDQLP N

dva dominantna mita. lyumenti iz prve kampanje kojima Biden nastoji portretirati Trumpa kao
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QHIJDWLYFD YHULQRP VX YH]DQL X] S DIHBoHRAtNKa0 ds6bU QA D Y LU X\
zanemaruje ozbiljnost situacije te kao nedovoljno sposobnog da vodi zemlju kroz opasno

ral] GREOMH 7DNRyHU VH QDJODabDYD GD PDUL LVNOMXpPLYR ]
SDQGHPLMD VH X UDJ]GREOMX L]PHYyX GYDMX L]JERUD VPLULOD
Biden u videima iz 2024. godine spominje Trumpove stavoJegS0UD YVWYHQLP SUDYLPD
QDYRGL GD LP LK RQ L RVWDOL , 53X EXOUND Q FLUIN 6 H QR DL(C

kampanje pa tako spominje Trumpavarcisoidnost.

8 REMH NDPSDQMH SULVXWDQ MH L PLW R MHIQXGWBMYPQ LK QD M
i APR 0 QLK O mwj&ampaniji Biden razliku radi na primjeru radnika i velikih korporacija,

GRN VX X NDPSDQML L] X R S UHp Q RdéameriaNabayudmbithesQ ha L Q W H L
favoriziranje Aakih 2 pojedinaca.U kontekssuPLWD R MHGLQVWYX JRYRUL L R S
razlikuje one koji su za i protiv slobedddabiraR SREDpDMX WHPL NRMD MH SUR3Z
Biden-Harris 2024.

OLW R JODWQRP GREX SULOLpQR MH JDQHPDUHQ X REMH SUR
kandidirao za predsjednika, koristio ga je tek u dva analizirana videa, s tim da ni tada nije bio u
SUYRP SODQX OHYyX GHVHW DQDOL]JLUDQLK YLGHR]DSLVD L]
prisutanje tek jednom. Gradi ga tako da spominje iikazuje YDAEQRVREH L] DPHULpNH L
povijesti, poput Abrahama Lincolna, Baracka Obame i lvana PavieO.Lp QR YULMHGL L ]C
DPHULpNRP VQX NRML VH MDYO IR KD &QR P DSVRD VYRUIRND N\DRP\E.
VOLPQR FMODDPHURBIH GD YIRIGXWWGHDPPpXQD R WRPHmM& PANEREDNL $P
PRIXUQRVWL OLW MH MRa& LJHaADIS20Z2jeMidedmN Kofes BEQjdIjujeo LG H Q
dominiraju kadroviDPHULpNH ]DVWDYH

6.2 Odobravanja, napadi i obrane

'"UXJLP LVWUDALYDPpNMPD GGRWBHQSUBIRY@BVWWL NDNR VH %LGH
kampanjama. Promatralo se Koristi li odobravanja, napade, ili obriumdcije koje spadaju u
IXQNFLRQDOQX WHRULMX SROLWLPpNRJ NDPSDQMVNRJ GLVNXL

8 LVWUDALY D Q Mr¥z dbjd kXrpprieQ@@miGifju odobravanja i napadi. Neki spotovi su
LVNOMXpLYR QDSDGDpPpNH 0 b HAG R EM B Y\DOMXPIHM SXU LNURRNGLHP D V|
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LVSUHPLMH&ADQH .DR a4WR MH RSLVDQR X UDQLMHP SRJODYOMW
te kroz kombinaciju dvaju tehnikgledateljima do znanjadajgdP RaH LVSUDYLWL QMHJRY

2GREUDYDQMD VX YHULQRP YH]DQD X] SRQd Wik Mbtisttd&R MH QDF
odobravarg u kampanji Joe Biden for President 2020L p 2dra¥#Va koje je usko povezano s

korona pandemijom% LGHQ J]GUDY VW WRHIN-RQ\RP YMRAA NRMRM MH YLUXV
SUL pHPX QDY R @dpravit EkbHonfj& seHavlja i u kampanji Bidetiarris 2024, no

WHPH R YLUXVX QLVX WR®QWNRRQMWALKO DAHGHQ FRYRUL R SUDYL
SRORADMX PDQMLQVNLK VNXSLQD 3RVHEQR YRGL UDpXQD R
PLQMHQLFD GD MH MHGDQ RG D Q Eednonh bhqylekkovhl d@ugipuvn@ L P D Q
ASDQMRONNRKX 8 NDPSDQMDPD VX XRpHQL L SULPMHUL RGI
IDMYHUD VOLpPQRVW X GYLMH NDPSDQMH MH WD GD %LGHQ V
RVREX L QHNRJD WNR $PHULNX PRaH XpLQLWL SasuLKiYDWOML

ekonomsku pozadinu iz koje dolazi.

awR VH WLpH QDSDGD QD XGDUX VX ELOH SROLWLKddH RGOXN
awrR MH QDJOD&HQR UDQLMH SUYD NDPSDQMD YHULQRP MH >
Sukladno tome, Bid® X YL&H QDYUDWD LVWLpH GD 7UXPS QLMH GRYF
RSDVQD 1DMpHauL XGDUL QD 7TUXPSD X GUXJRM NDPSDQML VX
RGOXpLYPWIMD aHQD 8 REMH NDPSDQMH PLW R QnEp@dal MDW H C

jer se njime Trump portretira kao negativac.

Tehnika koja je prisutna u obje kampanje, a Biden je koristi kako bi apostrofirao Trumpove mane,

MH XYRYHQMH ARELPQLK OMXGL® X VSRWRYH 9LGHD VX NRQF

svojHJ ALYRWD SUL pHPX NULYQMX ]D SUREOHPH VXSWLOQR LC
JOHGDWHOML VX PRJOL YLGMHWL SRWUHVQX SULpPpX aHQH

D GRN VX X RQRM L] pXOL LVSR&LMHVW aHQH NRMD MH L

2EUDQH VX ELOH YUOR ULMHWNH L JRWRYR QHSULPMHWQH
NDPSDQMH D L WDGD VH NRULVWLOD VDPR X MHGQRM UHpF
SRVWDYOMDQH WHI]H 1XQN KarRankp@iskul HNRRIN Bl I6II5 RIGR I & NHRQIV
REUDQH LPD SXQR PDQD L GD DXWRPDWVNL SRGVMH{D QD Q
2006: 15).
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,DNR FLOM RYRJ LVWUDALYDQMD QLMH ELR RGUHGLWL NYDQMW
WUHED W H4ILGGDMYD RYRIJRGLAQMD NDPSDQMD GMHORYDOD EC
YLGHD GRPLQLUDOR RGREUDYDQMH &aWRYL&H X GYD DQDOL
WHKQLNH 7DNYR SRQDADQMH VODAH VH L 2016 83X BDMADWLPD U

dr FLW SUHPD %RUDK NRMD VX SRND]DOD GD Q
L]D]JLYDpD

,PLGAa L SROLWLND

SRVOMHGQMH LVWUDALYDpNR SLWDQMH WDNRYHU MH ELOR

NDPSDQMVNRJ GLVNXUVD 8 FLOMX MH ELOR YLGMHWL NRMH V
politike.

Odmah treba naglasiti dagprava o politici uvelike @minira u obje analizirane kampanje.
'RPLOQDQWQRVW SROLWLNH VODA&H VH V: Beio) 2004 BeroW, WUD ALY
Blaney i Pier, 1998Benoit i dr, 2003, cit. prema Benoit 2007: 1®rah, 2016: 335) koja su

WDNRYVHU SRWYUBHODQEP NDYSUGPWMDMX R SROLWLpPpNLP WH
plan.

U kampaniji iz 2020JRGLQH %LGHQ QdavstiiZkbndRiy RSR GRAXdjaVEU u

WRP SHULRGX MHGDQ R GUXJRPH ELOD MR &TeRefrie\sQéeMD ]ERJ
VSRWRYLPD pHVWR SRMDYOMLYDOH ]JDMHGQR WH MH %LGHQ
GUDPDWLpPpQR UD]O5RE QDM RQISREMHGH QDG YLUXVRP iH SRQ
(NRQRPLMD MH YD&QD VWD YSWIQ R 6 MERQGRHOBILLLFESIBhDHhosQ R
8HQD SRQDMYL&H R VORERGL RGOXpLYDQMD R YODVWLWRF
SURPMHQH NDR L SROR&DM PDQMLQVNLK VNXSLQD X DPHULpN

,DNR MH UDVSUDYD R LPLG&X PDQMH SULMXBUEND kdnpanii VH SR
L] VHEH RSLVXMH NDR VXRVM hieDW#MWIR Judi@d] BeR di2irdVhlR M H |
VSRO LOL uUbVX ,VWLFDQMHP ELRJUDIVNLK HOHPHQDWD X SU
MH X aLYRWX SUROD]L& GIWRJRWHNNPSW QNMQXWMH pH L RVRELQ
MH X4DR X UDWRP ] DD WPXNRKNHD MIDIXODEDYD GD MH ASUHGYV
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U analizi kampanjskinvide® RJXUH MH SURPDWUDWL GLQDPLNXRLEMWRYDDI
su govorili i drugi autori Trent i d, 2012 cit. prema Mesah, Sarfo Adu i Afful, 2018: 3
GXaQRVQLFL PHGLMVNX SRJRUQRVW NRQWUROLUDMX QDJOD:
7RJD VH %LGHQ GUAL X DPWWMLPBIOGRMMNDER D @RUBEOYLMHVQH
infrastrukturu, stvorio radna mjesta, borio se protiv koronavirusa. Isto tako, svojim potencijalnim
ELUDpPLPD GDMH XYHUWLUX X RQR &aVgpomire klibaBkepilonjeNeR JD SR
bortuzaYHUD SUDYD aHQD D @dkihreQimVWDYDN JRVSRGD

S druge strane, kampaniji iz 2020. godn&E LR MH L]D]JLYDp 7DGD VH QLMH PRJ
SRVWLIJIQXuULPD SRa&WR QLNDGD QLMH ELR X &bobbh@GWMHGQLpI
gledateljima dvao do znanja koje bi politike provodio 9HOLNX SDaQMpg nXVPMHUL
SREROMabDQMH HNRQRPLMH V QDJODVNRP QD HobGppitw NH REL
COVID pandemijekojaje tadaELOD JRUX UL S RwKietd. Ai Ezult&ti odstupaju od

nekih ranijih tvrdnji. Trent iVXUDGQLFL XRpLOL VX GD L]D]JLYDpL LPDM)
SLWDQMLPD YH]DQLP X] NDUDNWHU XPMHVWR R En&XULP SOD
Sarfo $GX L $11X0O OHYyXWLP X DQDOL]JLUDQLP YLMBEHLPD L]
2020, % LGHQ NRML MH ELR L]D]JLYDp X YLAH QDYUDWD JRYRULR

i obrani ekonomije.

=DNOMXpDN

&LOM LVWUDALYDQMD ELR MktiaBzitdr QvjeiMourF Wbe/Karviganjs & MdjetPo LG H Q
kako Kkoristi elemete funkcionalne teorije SR O L WHKampaRjdkog diskursa, odnosno

odobravanja, napade i obrane.

Analizom narativnih elemenata SULpH QDUDWLYQH VWUXNWXUH OLNRY
LGHQWLILFLUDQL VX GRPLQDQWQL PLWRKémpah@maHREsULLEIHQ NR L
LVWUDALYDQMD MIMNORNXVSRDDMQLU®BE LK ND RISHRM@aAUD VOLpD
mit o herojuspasitelju i mit o neprijatelju koji su nerijetko vezani. Biden sebe portretira kao junaka

NRML 0H SRPRUOL $AMMHANMNWIFQRIDLKRYH SUREOHPH 1DVXSURW ¢
SROLWLpPpNL ULYDO 'RQDOG 7UXPS NRML MH SULND]DQ NDR JO
SROLWLpPNL SURSXVWL L ORaH RVRELQH X VFHQDRR&nX NRMLP
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L WDPQLMD RVYMHWOMHQMD *OHGDW HA&likoviui® NSRV RRMH R&PD ¥

narativna uloga koju mu spotovi pripisuju.

. VWRP DQDOL]RP XRpHQH VX L IXRMNIFWatphHRKGyN KRS Ota@eH W HR |
se gotoY R XRSiUH QH NRULVWH QR ]JDWR VX LJUD&HQL UD]QL SU
SRUXND NRMH %LGHQ X VYUKX RGREUDYDQMD SUHQRVL VYRNM
VX SROLWLpPpNRRONLDULD NW FSURDJ akhiditarg ih gdsQoidiRtvd Xzdravstvpiako

LK GRGDWQR SULODJRYyDYD R SJakdSupademijSCOVDa NyOspdiladid PSD QM
VXVWDY NR MH Jgltvhia téie pre\karkpaXjé, luRoj@iden SUHWHQGLUD QD SUHG!
mjesta 8 GUXJRM ND P SD Qtbliko Qpadviikh pvobiBrpam(@a\fe malo slobodriisim

LVWLFDQMD SRVWLJQXUD L] SURAORJ PDADANRWY B U RRY RYXMRH \OM
LPLG&aX WH VH QDVWRML SULND]DWL NDR RVRED NRMD LPD UD
jekUR] aLYRW ELR VXRpHQ V UD]QLP SRWHANRUDPD L SUREOHP

1DSDGL NRMH YHULQRP , Xaviajm Rahekadse@ama supib&Ipomene, dok je

X QHNLP YLGHLPD QDSDG SXQR RaAWULML L LJUDAHQLML 7D
provodio, ai i QMHJRY LPLGacWGBGRNMWGUOD VSRPHQXWLK QDSDGD QH
DQDOL]JLUDQLP NDPSDQMDPD aWR 1QDpL GD MH FMHORNXSDAQ
L GXAQRVQLND

,DNR VX UH]XOWDWL LVWUDALYDQ &hB pi@aba) lpaRi trébd BRzétHs QD UL
RGUHYHQRP UHYWHIDVYMRIERdIMEK Mddji dio kampanjskih spotova koji su bili
objavljeni na YouTubeu. Zbog togse rezultati trebaju opreznije interpretirati te senmegu

automatski primjenjivati na cjelokme kampanje koje Biderodi putem raznitdrugih medija.

8 RE]JLU WUHED X]HWL L RJUDQLpHQMD VDPH LVWUDALYDpNH
SULpD D NDNR QDYRGL *LOOHVSLH ULMHp MH R 1D
pojedinatX PDpHQMD PRJX ELWL VXEMHNWLYQD 'RELYHQL UH]XOW
LIJUDAHQL WRpPpQLP EURMNDPD 7R VH UD]JOLNXMH RG YHULQF
SROLWLpPpNRJ NDPSDQMVNRJ GLVNXUVD NRRNDISRNXD{XSWDO % RQXD a

u kampaniji.

, VWR WDNR WUHED QDSRPHQXWL GD MH %LGHQ XVUHG NL
NDQGLGDWXUH 1MHJRYD SRWSUHGVMHGQLFD .DPDOD +DUULYV
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kao demokratski kandidat. Tek treba vitjeL NDNYX UH VWUDWHJILMX NRULVW
VFHQDULMD X NRMHP VH QDWMHpX GYD L]D]JLYDpD SRAWR M]
reizbor. ORJX iU H M#k J®WRHYLAH R ULM HIgKwth Gijp Wha QvBy @ SHChH

SRVHEQR |DQLPOMLYR YLGMHWL KRiH OL erihkbje }¢BiNRP X QLF L
VHUYLUDR JODVDpPLPD QD SRpHWNX NDPSDQMH ]D RYRJRGLEQ

,SDN GRELYHQL UH]XOWDWL PRJX ERMOXADWLYNDR 3 ROD]KQ B
VH NRULVWLWL X GHWDOMQLMHP SURXpPpDYDQMHP QDUDWLYQ
QMHJRYH SROLWLpNH WRpPQLMH SUHGVMHGQLpNH NDULMHUH
SULPMHQML®DWSWJ LP8MHIH X LVWUDALYDQMLPD NRMD EL REUD
YouTube kampanjama, funkcionalnu teorfuR O LWNLIIPNFRDIQMVNRJ GLVNXUVD DPHI
rivalitet Bidena i Trumpa
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6DaHWDN

Diplomski rad baviVH XVSRUHGQRP DQDOL]RP YLGHR]DSLVD REMDY(
NDQDOX DPHULpPpNRJ SUHGWWMPSROWMM -IRHD %LGHQDIRBLQH 8
MH NRUL&AWHQD DQDOL]D QDUDWLYD NRMRP VH QDVWRMDOR .
NDPSDQMDPD ,VWR WDNR X FLOMX LVWUDALYDQMD ELOR MH
funkciondne teorije S R O L WanjpahigKog diskursa (odobravanja, napade i obrane) te koje teme
NRULVWL 3ri®eROLMRMNH VYUKX LPLGAD 5H]XOWDWL LVWUDAL
NDPSDQMH IDYRUL]JLUD SROLWLpPpNH W H pHvaXiRad b Yiakbg RQLK R
spasitelju i o neprijatelju. Biden kroz kampanje koristi odobravanja i napade, dok su obrane
]IDQHPDUHQH 3RVWRMH L UDJOLNH X GYLMH SURPDWUDQH NDF
koje prevladavaju. U 2020. fokusira se @®VID pandemiju, dok u kampanji iz 2024. koristi
QHaAaWR aLuUL VSHNWDU WHPD PHYyX NRMLPD MH LVWDNQXWD E

. O M X plQLHM Hifaliza narativa, predizborna kampanjmnkcionahD WHRULMD SROLW
kampanjskogliskursa,YouTube,Joe Biden
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Summary

This master's thesis focusedon a comparative analysis of the videos videos published on the
official YouTube channel of the US president Joe Biden. Narrative analysis was used in the
research, with the goal to chewekich political myths prevail in Biden's campaigns. Likewise, the
purpose of the research was to check how Biden uses certain elements of functional theory of
political campaign discourse (approvals, attacks and defenses) and which themes he uses for
political topics and which for image topics. The results have shown that two myths dominate the
campaigns myth about heregavior and myth about the enemy. Through the campaigns, Biden
uses acclaims and attacks, while defenses are ignored. He also favdigal pmtiics over image

topics. There are also differences in the two observed campaigns, the most obvious one being the
one about the prevailing political themes. In the 2020 campaign, Biden focuses on the COVID
pandemic, while in the 2024 he uses a shgWider range of topics, including the fight for the

rights of women and minority groups.

Keywords: narrative analysis, election campaidmnctional theory of political campaign

discourseYouTube, Joe Biden
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